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PILOCARPUS  MICROPHYLLUS 
(Rutaceae) 


—  the  dried  leaves  of  this  species,  and 
also  of  Pilocarpus  jaborandi,  are  sources 
of  the  alkaloid  Pilocarpine. 
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Comment 

Independent  promotion 

Eyebrows  are  bound  to  be  raised  within  the  carpeted 
corridors  of  the  Pharmaceutical  Society's  headquarters  with 
Unichem's  announcement  (p300)  that  they  are  taking  prime 
poster  sites  to  promote  the  value  of  the  private  chemists  to 
the  community. 

Unichem's  motives  are  unlikely  to  be  altruistic  (the  move 
comes  now  that  the  organisation  has  a  good  coverage  of 
"identified"  pharmacies),  but  at  least  the  group  claims  to  be 
reacting  to  the  grass  roots  demands  of  its  own  pharmacist 
members  with  whom  it  keeps  in  touch  through  a  chain  of 
regional  committees.  They  want  support  for  independent 
pharmacy,  and  are  prepared  to  use  the  restricted  title  in  the 
process.  So  is  the  National  Pharmaceutical  Association's 
membership.  So,  too,  is  almost  half  (at  least)  of  the 
Society's  Council. 

Council  really  must  make  sure  that  it,  too,  is  in  touch  with 
the  views  of  those  members  who  will  be  affected  by  its 
decision — and  act  accordingly. 

Antismoking  action 

Last  year  the  Health  Education  Council  optimistically  took 
on  the  tobacco  giants  with  an  antismoking  campaign 
costing  £182,000  compared  with  the  latters'  spending  on 
Press  advertising  alone  of  some  £18.4  million  (see  p  302). 

A  recent  Royal  College  of  Physicians'  report  estimated 
that  cigarettes  cause  50,000  premature  deaths  a  year  and 
Mr  David  Ennals,  Secretary  for  Social  Services,  has  said 
that  smokers  could  save  the  health  services  £2m  a  week 
by  giving  up  the  habit.  In  the  face  of  these  and  other 
horrifying  statistics  on  smokmg-related  diseases,  it  would 
seem  that  a  whole-hearted  effort  is  urgently  needed  to 
persuade  people  not  to  take  up  the  habit  in  the  first  place. 

Although  helpful,  it  is  debatable  how  far  Press 
campaigns  can  go  towards  changing  the  climate  of  public 
opinion  to  one  in  which  the  smoker,  rather  than  the 
non-smoker,  is  considered  anti-social  (particularly  as  there 
is  increasing  evidence  that  non-smokers  are  under  some 
health  risk  in  a  smoke-polluted  atmosphere).  Smokers  tend 
to  dismiss  the  health  hazards  with  such  platitudes  as  "it 
won't  happen  to  me"  or  "we  all  have  to  die  some  day",  a 
fact  acknowledged  in  the  recent  HEC  campaigns  which 
have  tried  to  meet  the  tobacco  companies  on  their  own 
ground  by  telling  youngsters,  particularly,  how  much  more 
glamorous  and  attractive  they  are  if  they  don't  smoke. 

Only  by  backing  antismoking  campaigns  with  smoking 
restrictions  in  public  areas  such  as  shops,  offices  and 
theatres,  will  the  message  get  across  that  smoking  is 
unacceptable.  For  this  reason  a  section  on  "Notices  to  be 
exhibited  in  a  pharmacy"  in  the  current  National 
Pharmaceutical  Association  Supplement  is  surprising.  "No 
smoking"  notices  in  food  rooms  and  dispensaries  are 
recommended  as  "not  obligatory  but  advisable  to  display  to 
safeguard  interests  of  employer." 

We  recognise  that  the  NPA's  comment  is  only  intended 
as  a  guide  to  the  law,  but  surely  "No  smoking"  notices 
should  be  displayed  prominently,  as  a  matter  of  course, 
throughout  pharmacies  and  all  places  in  which  health  care 
is  practised — or  preached.  Health  advice  of  any  kind  can 
hardly  be  completely  convincing  when  given  against  a 
background  of  secondhand  tobacco  fumes. 


300   Chemist  &  Druggist 


3  September 


Unichem  use  posters  to 
'sell'  private  chemists 


"Shop  at  your  local  private  chemist — he's  vital 
to  your  community".  That  message  will  greet 
the  public  this  month  and  next  from  26  prime 
poster  sites  in  five  major  towns — Glasgow, 
Edinburgh,  Leeds,  Cardiff  and  Manchester — in 
a  Unichem  campaign  the  company  describes  as 
"a  new  concept  in  communications".  The 
"giant"  posters  will  be  10  x  20ft  and  in  full 
colour. 

Unichem  hope  the  campaign  will  make  the 
public  aware  of  "Britain's  private  chemists  and 
the  service  they  provide  to  their  local  com- 
munities". 

Mr  Peter  Dodd,  managing  director,  says: 
"We  believe  this  is  the  first  time  that  poster 
sites  have  been  used  to  promote  the  services  of 
the  independent  retail  pharmacist.  They  need 
all  the  support  they  can  get  and  we  think  this 
approach  will  be  of  value  to  them.  We  shall  be 
studying  chemists'  reactions  and  are  quite  pre- 
pared to  expand  the  whole  campaign  if  these 
are  found  to  be  favourable.  The  posters  are  a 
logical  follow-up  to  the  Unichem  recent 
national  television  campaign.  This,  too,  was  the 
first  of  its  kind  in  support  of  private  chemists 
and  attracted  considerable  response  among  the 
profession". 

Sites  chosen 

The  following  poster  sites  are  being  used: — 
Glasgow:  358  Paisley  Road,  Central  Station 
concourse,  Paisley  Road  West,  148  Pol- 
lockshaw  Road,  Cumbernauld  Road,  890  Lon- 
don Road,  628  Marywell  Road,  117  Hamilton 
Road  (Ballieston  district),  Haggs  Road  (near 
railway  bridge). 

Edinburgh:  Ferry  Road  (opposite  Clark 
Avenue),  and  Dairy  Road  (corner  of  Muirston 
Lane). 

Leeds:  Hunslet  Lane,  Tong  Road  (opposite 
Heap's  Garage),  Armley  Town  Street,  and 
Gelderd  Road. 

Cardiff:  Whitechurch  Road  (corner  of  Gel- 
ligawr  Road),  Tower  no.  1  (facing  St  Mary's 
Street),  Cathays  Terrace  Bridge. 
Manchester:    Whitworth   Street   (corner  of 
Aytown  Street),  Outside  bowling  green  in 


Cheetham  Hill  Road,  35  Sulby  Street,  Ardwick 
Green  roundabout,  559  Ashton  Old  Road, 
Great  Ducie  Street  (corner  of  Julia  Street), 
Cheetham  Hill  Road. 

London  is  not  included  at  this  stage  in  the 
campaign  because  "massive"  coverage  would 
be  required  for  the  desired  level  of  effect;  Bir- 
mingham is  omitted  because  suitable  sites  were 
not  available  when  bookings  were  made  earlier 
this  year. 


Fewer  check-ups  needed 
at  the  dentist 

Six-monthly  dental  check-ups  are  not  neces- 
sary for  people  over  12  years  old,  concluded  a 
review  published  in  The  Lancet  last  week. 

Of  the  four  main  dental  disorders — dental 
caries,  periodontal  diseases,  malocclusion  and 
oral  malignancies,  only  oral  malignancies  defi- 
nately  have  a  better  prognosis  if  treated  early, 
believes  Dr  Aubrey  Sheiham,  London  Hospital 
Dental  School.  However  cancer  of  the  mouth  is 
rare  in  Britain,  accounting  for  only  2  per  cent  of 
all  cancers  registered.  The  author  thought  that 
12-monthly  check-ups  were  more  appropriate 
for  12  to  16  year-olds  and  for  people  over  16, 
examinations  every  18  months  were  adequate, 
with  possibly  even  longer  intervals  in  those 
areas  with  fluoridated  water.  Dental  caries  in 
permanent  teeth  was  a  slow  disease  and  took 
about  two  years  to  progress  through  the 


enamel,  said  Dr  Sheiham. 

However,  the  British  Dental  Association 
according  to  it,  many  dentists,  do  not  shar 
Sheiham's  views.  Dental  decay  is  prevent! 
not  so  much  by  the  dentist  as  by  the  patient 
by  frequent  regular  check-ups  the  dentist 
encourage  the  patient  to  look  after  his  t 
between  visits.  The  Association  is  sure 
dentists,  despite  their  large  work  load,  w 
not  welcome  a  longer  interval  between 
and  it  points  out  that  Dr  Sheiham  calls' 
further  study  of  the  subject,  which  if  un 
taken,  will  vindicate  BDA's  views. 


No  change  from  calories 
to  joules  on  food  labels 

Government  departments  have  decided 
make  no  change,  for  the  time  being,  to 
provisions  in  the  food  law  requiring  the  us< 
the  calorie  as  the  unit  of  energy  in  declarati 
on  food  labels.  This  decision  will  be  rec 
sidered  when  proposals  are  issued  for  R 
ulations  under  Food  and  Drugs  Act  1955 
the  comparable  Acts  in  Scotland  and  North 
Ireland  implementing  the  UK's  obligati* 
under  the  EEC  Directive  on  Foods  for  F 
ticular   Nutritional   Uses.   This  Direct 
requires  energy  derived  from  such  foods  to 
declared  both  in  kilo-calories  and  kilo-joules 
is  hoped  that  proposals  for  these  Regulati< 
will  be  issued  to  interested  organisations  I 
comment  later  this  year.  Existing  food  law  d<jj 
not  prevent  any  food  manufacturer  from  dl 
laring  food  energy  in  joules  as  well  asT 
calories.  Anyone  doing  so  is  advised  to  use  i 
kilo-joule  equivalents  to  the  kilo-calorie  val 
for  carbohydrates,  glycitol,  protein,  alcohol  al 
fat,  as  recommended  by  the  Food  Standail 
Committee  in  its  report  on  the  change  from  n 
calorie  to  the  joule  in  food  energy  declaratiol 
The  Regulations  to  be  made  implementing  tl 
UK's  obligations  under  the  EEC  Directive  1 
Units  of  Measurement  will  exclude  food  labl 
ling  from  their  ambit. 


Drug  reactions  reporting  improves  but  not  enough 


The  Medicines  Commission,  in  its  annual 
report  for  1976,  is  still  concerned  about  the 
under-reporting  of  adverse  reactions  to  drugs, 
despite  the  fact  that  6,490  notifications  were 
received  by  the  Committee  on  Safety  of 
Medicines  in  1976  compared  with  5,052  in 
the  previous  year. 

The  increase  in  the  number  of  reports  was 
thought  to  result  from  publicity  given  to  prac- 


Shop  at  your  local  private  chemist. 
He's  vital  to  your  community- 


Issued  in  the  interests  of  independent  pharmacy  by  IWChem 


tolol,  a  revised  version  of  the  yellow  card  sell 
to  doctors  and  the  issue  of  "Current  Probler(c 

No.  2". 

The  Committee  on  the  Review  of  Medicinl 
said  in  its  report  that  10,000  licences  had  be«l 
surrendered  voluntarily  since  the  review  w;| 
set  up.  Also  the  CRM,  noting  that  the  presefl 
regulations  require  that  data  sheets  contal 
information,  warnings  and  precautions  withol 
specifying  the  format,  has  decided  that  theil 
should  be  separate  and  distinct  entries  for  thl 
above  plus  one  for  adverse  effects.  This  first  ful 
year  of  CRM's  activity  had  been  devote] 
mainly  to  planning  and  preparation  althougl 
many  substances  had  been  considered  in  detail 
In  1977  the  CRM  will  probably  consider  indil 
vidual  and  combined  analgesics  and  anti 
rheumatics. 

The  Department  of  Health's  medicines  divi 
sion  received  762  new  applications  for  produc 
licences  and  326  were  granted.  The  Defec 
Report  Centre  received  228  reports  durinj 
1976,  of  which  24  were  without  substance 
Over  76  per  cent  related  to  defects  discovere( 
in  hospital.  Warnings  were  issued  to  regiona 
health  authorities  in  35  cases  and  a  full  recal 
was  carried  out  in  21  cases.  Defects  were  nevei 
responsible  for  untoward  effects  on  an) 
patients  who  were  involved 
Annual  Report  for  1976  of  the  Medicines 
Commission  (HM  Stationery  Office,  £1.60). 
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eter  Van  Oss 
tikes  over 
t  Westons 


xons  Photographic  Ltd  have  appointed  Mr 
ter  Van  Oss  managing  director  of  Westons 
lemists  UK  Ltd  in  a  major  restructuring  of 
;  board. 

Mr  Van  Oss,  who  has  spent  many  years  with 
liots  the  Chemists,  becoming  a  director  and 
[ad  of  sales  and  merchandise,  is  presently 
puty  managing  director  of  Max  Factor  Ltd. 
r  Van  Oss  will  also  join  Dixons  Group  man- 
ement  board  when  he  takes  up  his  position  on 
:tober  1. 

Other  board  changes  (confirmed  by  Mr  Van 
;s)  include  Mr  W.  P.  Mallinson,  MPS,  FCIS,  to 
puty  managing  director  in  addition  to  his  pre- 
nt  responsibilities  as  pharmacy  superin- 
ident  and  personnel  director.  He  also  joins 
:  group  management  board. 
Mr  Brian  Daltrey,  previously  managing 
•ector  of  Yardley  Contracts,  is  appointed 
irketing  director.  Mr  Alan  Davenport,  FCA, 
eviously  finance  controller  of  Henry  Wigfall, 
appointed  director  of  administration  and 
lance.  Mr  John  Ramsay  becomes  purchasing 
•ector.  Mr  J.  M.  Whittam,  MPS,  continues  as 
les  director.  Mr  David  Plumb,  MPS,  pre- 
ntly  an  area  manager,  is  also  appointed  a 
"ector  of  Westons. 

ew  discount  scales  and 
ita  fees  agreed 

e  Pharmaceutical  Services  Negotiating 
mmittee  and  the  Department  of  Health  have 
eed  on  a  new  net  ingredient  cost  discount 
le  which  has  been  applied  to  prescriptions 
pensed  on  and  after  June  1,  1977.  The  new 
le  is: 


;scriptions 
r  month 

i  to  1500 

31-1550 

51-1600 

01-1650 

51-1700 

31-1750 

51-1800 

01-1850 

51-1900 

01-2000 

01-2250 

51-2500 

01-2750 

51-3000 

01-3250 

51-3500 

01-3750 

51-4000 

01-4500 

01-5000 

01-5500 

01-6000 

01-6500 

01-7000 

01-7500 

01-8000 

01  and  over 


Discount 

(%) 
Nil 
0.1 
0.2 
0.3 
0.4 
0.5 
0.6 
0.7 
0.8 
1.0 
1.1 
1.2 
1.3 
1.4 
1.5 
1.6 
1.7 
1.8 
1.9 
2.0 
2.1 
2.2 
2.3 
2.4 
2.5 
2.6 
2.7 


Peter  Van  Oss 

Used-glass  collection 
may  help  pharmacies 

"Bottle  banks"  have  been  introduced  in  pilot 
areas  for  the  collection  of  used  glass  containers. 
Vandal-proof  skips,  divided  into  three  to  sepa- 
rate clear,  green  and  amber  glass,  are  being 
placed  in  "convenient"  sites,  such  as  car  parks 
in  Oxford  and  Barnsley.  Scunthorpe,  Chelm- 
sford and  Colwyn  Bay  are  expected  to  follow 
shortly  and  a  national  scheme  is  anticipated 
sometime  next  year. 

The  Glass  Manufacturers'  Federation  is 
organising  the  scheme  in  conjunction  with  the 
local  authorities  and  although  the  public  are 
asked  not  to  include  returnable  containers,  dis- 
pensing bottles  are  not  mentioned.  GMF 
suggests  that  where  pharmacists  have  local  bot- 
tle supply  difficulties  and  wish  the  public  to 
return  containers  directly  to  them,  they  should 
contact  the  local  authority,  which  may  be  able 
to  make  special  arrangements.  Pharmacists 
who  wish  to  dispose  of  large  quantities  of  glass 
may  do  so  at  special  tips  by  local  arrangement. 

In  each  area  a  glass  manufacturer  has  agreed 
to  buy  the  waste  from  the  local  authority  and,  in 
Scunthorpe,  Beatson  Clarke  Ltd  are  par- 
ticipating in  the  scheme. 

Elderly  patients  still 
given  barbiturates 

Nearly  all  (93  per  cent)  elderly  patients 
admitted  to  a  Nottingham  hospital  with  a 
femoral  fracture  caused  by  a  fall  during  the 
night,  were  taking  a  barbiturate  hypnotic, 
according  to  a  survey  published  in  The  Lancet. 

The  authors  Drs  J.  B.  and  E.  T.  Macdonald 
were  disturbed  to  find  that,  despite  the  Cam- 
paign on  the  Use  and  Restriction  of  Bar- 
biturates, the  percentage  of  old  people  referred 
to  geriatric  outpatient  services  who  were  receiv- 
ing barbiturates  had  risen  from  40  per  cent  in 
1973  to  over  50  per  cent  in  1976.  However  Dr 
Roger  Higgs,  who  was  associated  with  CURB, 
told  C&D  that  this  increase  did  not  reflect  the 
general  trend  all  over  the  country.  He  did  say, 
though,  that  it  was  difficult  to  "wean"  elderly 
patients  from  medication  they  had  been  receiv- 
ing for  years. 

CURB  has  now  ended  and  Dr  Higgs  said 
there  were  definitely  no  plans  to  restart  it. 
Those  doctors  who  could  be  swayed  by  such  a 
campaign  had  been  and  the  remainder  might  be 
persuaded  by  "peer  pressure"  as  in  the  case  of 
amphetamines. 
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Housewives  on  the  hunt 
for  dirty  shops 

A  vigilante  patrol  of  housewives  in  the  Chis- 
wick  and  Brentford  areas  of  West  London  is 
looking  for  dirty  shops  and  dirty  shop  assis- 
tants, although  it  is  not  expecting  pharmacies  to 
be  guilty. 

The  organiser  is  Alderman  Mrs  Mary  Smith 
who  is  on  Hounslow's  health  and  consumer 
protection  committee.  She  has  received  com- 
plaints from  tourists  about  the  low  standards  of 
hygiene,  mainly  in  food  shops,  and  housewives 
have  offered  to  help  her  seek  out  dirty  shops. 
Mrs  Smith  told  C&D  that  the  pharmacies  she 
knew  of  in  the  area  were  well  above  standard 
and  were  a  pleasure  to  shop  in. 

Retail  preregistration 
course  postponed 

The  residential  course  for  pre-registration 
students  in  retail  pharmacy  (C&D  August  6,  p 
184)  has  been  postponed.  Mr  S.  L.  Pabari, 
MPS,  the  course  organiser,  told  C&D  that  there 
had  been  no  shortage  of  inquiries  but  the 
number  of  firm  bookings  was  so  far  insufficient 
to  proceed  due  to  the  relatively  short  notice  of 
the  course.  It  is  hoped  to  plan  a  new  course  at  a 
later  date  more  appropriate  to  the  timing  of  the 
pre  registration  year  itself. 

Photo-salesmanship  course 
by  correspondence 

A  correspondence  course  in  retail  photo- 
graphic salesmanship  is  available  from  the 
Photographic  Dealers  Association.  Intended 
mainly  for  new  entrants  to  retailing  it  could  also 
be  of  value  as  a  refresher  course  and  as  an 
introduction  to  the  PDA  certificate  exami- 
nation. The  course  comprises  five  stages,  nor- 
mally taking  a  month  each,  and  costs  £12  plus 
VAT.  Details  from  Miss  R.  Drayson,  PDA,  238 
High  Street  North,  London  E12  6SB. 

Management  course  for 
smaller  retailers 

A  course  on  "Management  for  busy  retailers", 
organised  by  the  College  for  the  Distributive 
Trades,  has  been  designed  to  meet  special 
needs  of  smaller  retailers,  who  cannot  employ 
full-time  specialists.  The  course  comprises 
three  self-contained  one-day  sessions:  Sep- 
tember 27 — legal  aspects  and  human  factors  in 
retailing;  September  28 — stock  and  pro- 
fitability; September  29 — controlling  the  stock 
range,  costing  £11  per  day  including  lunch, 
refreshments,  and  course  material.  Details 
from  Mr  Montague  Lewis,  CDT,  30  Leicester 
Square.  London  WC2H  7LE.  The  National 
Pharmaceutical  Association  points  out  that 
these  dates  were  incorrectly  given  in  the  July- 
August  Supplement. 

Shop  thefts  campaigns 
and  seminars 

The  Association  for  the  Prevention  of  Theft  in 
Shops  is  to  hold  a  series  of  seminars  in  30 
"black  spots"  in  the  next  few  months.  The  aim 
is  to  highlight  the  problems  of  shop  thefts  to 
interested  bodies — magistrates,  teachers,  par- 
ents— and  to  recruit  new  members  to  the 
association.  School  visits  may  also  be  included 
and  public  campaigns  would  then  follow. 
Strathclyde,  Reading  and  Liverpool  are  among 
the  first  scheduled  spots. 
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Antismoking  campaigns  suffer 
from  lack  of  funds 
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let  recommends  visiting  a  pharmacist  as  soore 
infestation  is  suspected. 

Dr  Raymond  Donaldson,  senior  lecturer 
community  medicine,  London  School 
Hygiene  and  Tropical  Medicine,  who  cl 
ducted  an  HEC  survey  on  the  prevalence  of  I 
louse  among  schoolchildren,  warns  that  1 
pest  should  be  eradicated  as  soon  as  possil 
before  it  becomes  immune  to  present  insi 
ticides. 


Health  education  will  need  more  than  the  pre- 
sent "shoe-string  financing  eked  out  in  fits  and 
starts",  if  thought  is  to  develop  into  action  and 
if  the  accelerated  progress  of  1976-77  is  to 
continue,  concludes  the  Health  Education 
Council's  annual  report,  published  last  week. 

The  main  casualties  resulting  from  cuts  in  the 
Council's  funds  were  further  campaigns  to 
deter  young  people  and  pregnant  women  from 
smoking.  "Inability  to  follow  up  the  work  done 
for  the  latter  group  was  particularly  regrettable 
because  three  successive  campaigns  have 
demonstrably  helped  to  reduce  the  incidence  of 
smoking  amongst  mothers-to-be  and  thus  the 
risk  to  the  most  poignant  of  all  victims  of  smok- 
ing— the  unborn  child." 

A  cinema  commercial — "His  breath  smells 
like  you'd  get  lung  cancer  just  kissing 
him" — was  considered  by  HEC  to  have  been 
highly  successful  and  a  television  advertisement 
resulted  in  requests  for  over  61 ,000  copies  of  a 
leaflet  summarising  the  economic,  social, 
aesthetic  and  health  reasons  for  "taking  up 
non-smoking".  The  response  to  a  leaflet  offer 
through  a  newspaper  advertisement — "looks 
like  the  cost  of  dying  finally  caught  up  with  the 
cost  of  living" — timed  to  coincide  with  the 
Budget  increase  in  tobacco  tax  was  also  con- 
sidered encouraging.  The  whole  campaign  cost 
about  £182,000  compared  with  the  estimated 
£18.4  million  spent  on  Press  advertisements  for 
cigarettes,  a  figure  representing  at  most  a  quar- 
ter of  the  tobacco  companies'  promotional 
expenditure. 

In  the  report's  introduction,  Sir  George 
Godber,  chairman,  commenting  on  the  dif- 
ficulties of  communicating  health  education 
effectively  says,  "So  much  of  it  is  diminished  or 
even  made  inaudible  by  the  deafening  prom- 
ulgation of  the  anti-health  message  of  com- 
mercial sales  promotion  of  some  products 
which  every  thinking  person  knows  menace  the 


health  of  the  public  as  a  whole."  Health  minis- 
ters had  striven  hard  to  restrict  the  use  of  false 
messages  by  voluntary  rather  than  legislative 
means. 

"Some  progress  was  announced  during  the 
year,  but  in  my  view  it  is  far  less  than  is  required 
to  reduce  the  principal  avoidable  hazard  to 
health  at  the  present  time — cigarette  smok- 
ing. .  .  .Had  we  acted  more  effectively  20  years 
ago,  when  we  had  enough  of  the  facts  to  do  so, 
many  millions  of  man-years  of  working  life 
would  have  been  saved  by  the  prevention  of 
disabling  illness  and  premature  death." 


Major  campaign  against 
head  lice  starts 

The  first  national  campaign  to  get  rid  of  the 
head  louse  will  be  launched  next  week  by  area 
health  authorities  in  England  and  Wales. 

The  Health  Education  Council  has  co- 
ordinated the  campaign  which  will  be  the 
biggest  ever  organised  against  the  parasite  in 
this  country.  Starting  on  September  7,  it  will 
continue  for  several  weeks. 

Main  priorities  are  extensive  head  inspec- 
tions of  millions  of  schoolchildren,  and  edu- 
cation of  the  public  in  recognising  the  head 
louse,  how  to  get  treatment  and  how  to  avoid 
the  pest  in  future.  Though  teenagers  are  at  spe- 
cial risk,  the  campaign  covers  all  age  groups; 
playgroups  and  nursery  schools  will  have  head 
inspections,  and  the  elderly  will  be  contacted  at 
their  clubs  or  homes.  Besides  poster  displays, 
and  the  distribution  of  millions  of  Health  Edu- 
cation Council  and  other  leaflets  to  school- 
children and  the  public,  there  will  be  local  lec- 
tures, film  shows  and  discussions.  One  AHA  is 
setting  up  a  head  louse  "hot  line"  by  which 
callers  can  telephone  for  advice.  The  HEC  leaf- 


Article  numbers  approved 

The  UK  article  number  system  has  now  be 
decided  and  numbers  should  be  available 
issue  in  January  1978,  although  the  systerr 
not  expected  to  be  in  general  use — and  ev 
then  mainly  in  the  grocery  trade — for  at  le 
another  five  years. 

Article  numbers  are  a  means  of  coding  pi 
duct  labels  for  computerised  identificati 
(C&D,  June  1 1,  p  845),  which  would  then  pi 
vide  management  information  such  as  stc 
control  and  sales  by  means  of  point-of-si 
computer  terminals.  No  date  has  been  an 
cipated  for  article  numbering  of  drugs,  the  m; 
barrier  being  the  expense  and  installation 
retail  data  capture  equipment. 


Reheating  corn  oil 

Although  many  dieticians  advise  patients  or 
cholesterol-lowering  diet  not  to  reheat  corn  j 
more  than  once  as  this  leads  to  saturation  of  t 
double  bonds,  a  letter  in  The  Lancet  receni 
says  this  is  not  so.  The  authors  reheated  pro 
rietary  brands  of  corn  oil  seven  times  up 
250°C  and  the  proportion  of  linoleic  acid  d 
not  decrease.  They  pointed  out  that  it  wou 
save  patients'  money  if  they  used  the  corn 
repeatedly. 


Irish  vet  fined 


A  veterinary  surgeon,  Mr  Roger  Mooi 
Athboy,  Co  Meath,  was  convicted  and  fin 
£10  recently  following  a  summons  by  t 
Department  of  Agriculture  under  the  Anin 
Remedies  (Control  of  Chloramphenicol)  Re 
ulations  1974.  The  summons  arose  from  t 
purchase  from  Mr  Moore's  shop  of  a  chlorar 
phenicol  preparation  by  a  Pharmaceutical  So 
iety  of  Ireland  inspector. 


LEFT — Mr  Lionel  Allan  (right),  sales  administration  manager,  Max  Factor  Ltd,  on  completion  of  25 
diamond  pin  and  gold  watch.  RIGHT  —  Driver  Guido  Nicolai,  winner  of  Drakkar  Needle  Trophy 
ship  in  a  bottle  by  Mr  Richard  Bradley,  Parfums  Guy  Laroche. 


years  with  the  company,  being  presented  with  I 
1977,  being  presented  with  a  "Drakkar"  viking 
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Some  people  are  important  enough 
to  deserve  the  best. 

Every  mum  wants  the  best  for  her  baby.  When  she  can  get  the  best  without  paying 
extra,  that  makes  it  doubly  attractive.  A  Freflo  feeder  bottle  has  all  you'd  expect 
and  more. 

A  material  called  Polycarbonate  that's  as  smooth  as  glass  but  so  much  safer. 
A  rimless  neck  with  no  raised  edges  or  indentations  to  trap  germs. 

Flexible  walls  to  prevent  airlocks.  And  the  whole  bottle  is  boilable,  lightweight 
and  virtually  unbreakable. 

Such  a  product  deserves  a  big  advertising  campaign.  This  year 
over  22Y2  million  copies  of  9  magazines  will  tell  the  Freflo  story. 

It's  enough  to  bring  in  your  customers.  Will  you  have  enough  to 
meet  the  demand? 


Griptight 

F-REPLO 

tmoo&h-flocMi 


Griptight  Freflo 

THE  SAFEST  PROFIT  VOU'VE  EVER  MADE 

Lewis  Woolf  Griptight  Limited,  Home  Sales  Department, 
144  Oakfield  Road,  Selly  Oak,  Birmingham  B29  7EE.  Telephone:  021-472  4211 
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Canadian  pharmacists  help 
save  old  apothecary  shop 


Any  pharmacist  visiting  the  famous  Niagara 
Falls  in  Canada  can  have  an  interesting 
bonus  by  making  a  slight  detour  from  the 
Toronto  highway  on  the  way  to  the  Falls. 

At  Niagara-on-the-Lake,  a  few  miles  down 
stream  from  the  famous  landmark,  is  the 
Niagara  Apothecary,  an  authentic  restoration 
of  a  pharmacy  that  first  opened  its  doors  in 
1866.  The  business  was  founded  in  1821  and 
up  to  the  time  of  its  closure  in  1964  there 
had  been  only  six  proprietors,  all  but  one 
serving  their  apprenticeships  with  the  pre- 
vious owner.  When  the  business  finally 
closed  down  because  of  the  owner's  ill- 
health,  the  local  authorities  were  anxious  to 
preserve  the  building  since  it  was  the  only 
surviving  example  of  Confederation-type 
building  remaining  in  the  town  which  at  one 
time  was  the  capital  of  Upper  Canada. 

Through  the  efforts  of  the  Niagara  Foun- 
dation, the  Ontario  College  of  Pharmacists 
and  the  Ontario  Government,  the  building 
and  its  fixtures  were  saved  for  posterity.  The 
Ontario  Heritage  Foundation  acquired  the 
building  in  1969  and,  following  negotiations 
with  the  Federal  Government  and  the  Col- 
lege, the  shop  was  carefully  restored  and 
opened  as  a  museum  depicting  a  typical  19th 
century  pharmacy. 

In  1866  Henry  Pafford,  who  took  an  active 
part  in  the  community  life  of  the  town  and 


was  its  mayor  for  14  years,  transferred  the 
business  to  these  premises  from  its  original 
site  elsewhere  in  the  town.  Many  of  the  fit- 
tings which  Pafford  introduced  at  the  time  of 
his  move  were  still  in  use  in  1964  and  have 
now  been  carefully  restored.  The  serving 
counters  are  of  black  walnut  with  solid 
planks  16in  wide  across  the  top,  behind 
which  are  the  traditional  drug  drawers. 

A  carved  screen  separating  the  shop  from 
the  dispensary  houses  a  clock  dated  1867, 
the  year  of  the  Confederation.  Three  crystal 
chandeliers,  reproductions  of  the  original 
gaseliers,  hang  from  ornate  plaster  medal- 
lions. Much  of  the  glass  and  ceramic 
apothecary  ware  are  from  the  original  bus- 
iness but  these  have  been  supplemented  by 
gifts  and  loans  from  other  sources. 

At  one  time  the  Michigan  Central  Railway 
ran  down  the  centre  of  the  street  outside  the 
pharmacy  and  passengers  boarding  there  had 
to  buy  their  tickets  in  the  pharmacy.  The 
pharmacy  once  acted  as  a  "gasoline  depot  for 
the  new  tangled  horseless  carriage." 

Students  from  the  Ontario  College  of 
Pharmacists  help  in  staffing  the  museum, 
open  from  May  to  September,  12  noon  to  6 
pm.  There  is  no  admission  charge. 

A  year  after  opening  as  a  museum  in  1971 
Niagara  Apothecary  received  an  award  from 
the  Interior  Designers  of  Ontario  "in  rec- 


ognition of  outstanding  achievement  i 
architectural  restoration"  and  in  the  sam 
year  the  American  Association  of  State  an 
Local  History  gave  its  award  of  merit — a 
award  "recognising  excellence  in  compariso 
with  all  similar  projects  in  North  America. 
The  award  of  honour  given  by  Heritag 
Canada  was  received  in  1975.  Since  its  oper 
ing  some  400,000  people  have  visited  th 
museum  and  its  relative  proximity  to  th 
Falls,  ensures  that  the  number  includes  man 
from  overseas  countries. 

Should  any  reader  find  himself  in  Win 
nipeg  (1,331  miles  west  of  Toronto)  and  ca 
find  time  to  visit  that  city's  museum,  there  i 
a  replica  pharmacy  included  in  a  street  c 
shops  on  the  style  of  that  in  the  Yor 
museum.  The  contents  are  however  vastl 
different  from  those  at  York  or,  for  that  mat 
ter,  at  Niagara.  Near  the  serving  counter  is  j 
nest  of  glass-fronted  pigeon  holes — the  fore 
runner  of  today's  post  office  boxes.  It  seem 
that  most  of  the  pharmacies  then  had  a  pos 
office  included  in  their  premises.  Among  thi 
items  on  display  are  "Humphreys  Specific 
for  35  ailments".  What  must  have  beei 
about  the  first  model  of  a  cash  register  take 
up  a  lot  of  space  on  a  counter.  It  is  labellec 
International  Drug  Co  and  was  presumably 
obtained  rather  than  manufactured  by  then 
to  keep  their  customers'  trade. 
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r  P.  Sharott,  principal  pharmacist,  King's 
tllege  Hospital,  London,  has  been  awarded 
;  Janssen  Award  for  1977.  He  will  be  study- 
;  "The  hospital  pharmaceutical  service — is 
jre  a  need  for  extended  hours  of  service?" 
d  is  expected  to  present  a  paper  in  April  or 
ay  1978. 

eaths 

nic:  On  June  21,  Louis  Amic  of  Roure  Ber- 
nd  Dupont.  M.  Amic  was  a  leading  figure  in 
;  international  perfume  and  cosmetics  world. 


DA  amendments 

series  of  Orders  and  Regulations  amending 
adding  to  The  Misuse  of  Drugs  Act  1971 
ne  into  force  during  September.  The  Misuse 
Drugs  Act  1971  (Modification)  Order  1977 
[  No  1243,  HM  Stationery  Office,  £0.10) 
mes  into  operation  on  September  20  and 
ds  to  Part  I  of  Schedule  2  (Class  A  drugs) 
'tain  tryptamine  derivatives  and  certain 
enethylamine  derivatives.  The  Misuse  of 
ugs  (Designation)  Order  1977  (SI  No  1379, 
vl  Stationery  Office,  £0.10)  replaces  the 
:signation  Order  1973  extending  the  list  of 
ntrolled  drugs  allowed  for  medical  purposes, 
also  adopts  the  amended  definition  of  can- 
bis  for  medical  purposes.  It  comes  into  force 
two  stages  September  8  and  20.  The  Misuse 
Drugs  (Amendment)  Regulations  1977  (SI 
)  1380,  HM  Stationery  Office,  £0.15)  also 
mes  into  operation  in  two  stages  —  Sep- 
nber  8  and  20. 

It  amends  the  Misuse  of  Drugs  Regulations 
73  by  substituting  a  new  Schedule  for 
hedule  4,  adding  certain  tryptamine 
rivatives  and  certain  Phenethylamine  deriva- 
es.  It  also  adds  a  definition  of  cannabis  to  the 
sgulations. 


Postscripts 

hemists'  wartime  role 

;w  problems  resulting  from  pharmacy  clos- 
es are  brought  to  light  in  a  letter  to  a  recent 
uthport  Visitor. 

According  to  the  writer,  Mr  R.  G.  Meadows, 
uthport,  the  local  chemist  would  be  a  great 
mfort  to  those  in  need  of  on-the-spot  first  aid 
Uowing  invasion  by  Warsaw  Pact  countries, 
ir  casualties  with  chemical  gas  and  radiation 
rns,  the  chemist  also  has  the  expert  know- 
Ige  and  medicines  to  hand — very  necessary  in 
at  sort  of  chaos,  Mr  Meadows  says. 
With  normal  sources  of  food  and  water  sup- 
es  likely  to  become  contaminated  by  chem- 
il  and  nuclear  warfare,  the  small  chemist 
uld  be  given  emergency  "iron  rations", 
ined  baby  foods  and  pure  drinking  water.  He 
uld  be  given  a  "walkie-talkie"  set  (normal 
mmunications  would  be  disrupted)  to  call 
abidances  and  other  help.  Chemists  could 
come  a  lifeline  for  each  community,  Mr 
eadows  concludes. 
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Topical  reflections 

BY  XRAYSER 

Drug  monitoring 

I  have  given  considerable  thought  to  the  question  of  drug  monitoring  of  the  kind 
which  was  recently  discussed  by  the  Council  of  the  Pharmaceutical  Society.  The 
scheme  involved  general  practice  and  hospital  pharmacists  in  providing  information 
to  a  university  research  organisation  which  was  sponsored  by  a  drug 
manufacturer.  Each  item  of  information  would  be  paid  for  at  a  rate  of  24p  per 
prescription. 

The  proposal  was  to  collect  the  names  of  a  large  number  of  patients  for  whom 
the  particular  drug  had  been  prescribed  and  later  to  check  through  hospital  and 
general  practice  medical  records  for  referral  to  hospital  "or  other  incidents. "A 
controlled  population  of  equal  size  not  on  the  drug  in  question  would  be  followed  in 
the  same  way.  For  each  prescription  for  the  drug  the  pharmacists  would  transfer  to 
a  separate  form,  or  a  list,  the  name,  address  and  age  group  of  the  patient,  the 
doctor's  (or  practice)  name  and  address,  and  the  dosage  and  quantity  of  the  drug 
supplied.  They  would  then  record  the  same  details  from  the  next  prescription  for  a 
patient  not  on  the  drug  in  question  but  of  the  same  sex  and  age  group  from  the 
same  practice.  The  details  would  be  sent  in  confidence  to  the  researchers  who 
would  arrange  for  the  later  follow-up  of  the  patients  concerned. 

Disclosing  information 

In  lying  the  proposals  before  the  Council,  Mr  Desmond  Lewis  (secretary  and 
registrar)  said  he  thought  the  development  alarming  in  its  breach  of  confidentiality. 
I  am  wholly  in  agreement  with  Mr  Lewis.  I  have  always  been  taught  to  regard  a 
medical  prescription  as  the  physician's  instruction  to  the  pharmacist,  and  under  no 
circumstances  would  I  disclose  the  contents  of  a  prescription  to  a  third  party.  Mr  D. 
Sharpe  asked  why  the  prescriber  should  have  the  right  to  disclose  information  and 
give  consent  on  a  patient's  behalf.  I  think  neither  doctor  nor  pharmacist  should 
take  part.  It  was  with  surprise  that  I  read  that  the  Council  had  approved  the 
scheme.  But  on  whose  behalf?  Certainly  not  on  mine,  and  I  know  many 
pharmacists  whose  principles  would  not  allow  them  to  participate,  even  for  the  sum 
of  24p  a  time. 

To  initiate  a  discussion  along  these  lines  in  the  pharmacy,  which  does  not  have 
the  privacy  that  might  be  found  in  hospital,  would  be  out  of  the  question.  I  think  it  a 
pity  that  Council  did  not  listen  to  Mrs  C.  M.  Puxon  (Privy  Council  nominee)  or  to  Mr 
Lewis,  whose  advice,  in  my  opinion,  was  very  sound.  A  better  method  of  acquiring 
information  must  be  sought. 


Drug  cabinets 

At  their  August  meeting,  the  Council  of  the  Pharmaceutical  Society  decided  to 
inform  the  Home  Office  that,  in  its  opinion,  the  proposed  regulations  for  the 
security  of  drug  cabinets  are  too  rigid  and  there  should  be  a  more  flexible 
approach  to  the  problem  of  security.  (The  opinion  might  also  have  been  expressed 
that  the  cabinets  themselves  are  too  flexible  and  not  sufficiently  rigid.  I  have  seen 
several  cabinets  which  have  not  provided  any  security  at  all.)  There  have  been 
suggestions  from  a  Crime  Prevention  Centre  to  the  effect  that  the  cabinet  should 
be  fixed  to  a  corner  of  a  room,  on  the  floor,  so  that  they  were  fixed  to  two  walls 
and  the  floor.  The  Law  Committee  considered  that  such  an  arrangement  would  be 
highly  inconvenient  to  the  user.  And  while  it  might  be  less  convenient  to  the 
intruder  than  the  present  requirement,  I  question  if  it  would  prove  any  less 
vulnerable. 

The  National  Pharmaceutical  Association  is  apparently  considering  whether 
more  security  might  not  be  attained  by  dispersal  of  the  drugs,  but  I  hardly  think  the 
Home  Office  will  sanction  that.  At  least,  under  present  conditions,  there  is  a 
concentration  in  one  place,  and  destruction  tends  to  be  limited  to  that  area.  "Hunt 
the  slipper''  could  be  a  disaster. 


For  full  details  of  the  range  of 
Boehringer  Ingelheim  products 
now  available  in  the  UK  contact: 

JOHN  &  E.STURGE  LTD. 

1  Wheeleys  Road,  Birmingham  B15  2LE. 
Telephone:  021-440  3271    Telex:  337358 

Suppliers  of  fine  chemicals  for  more  than  150  years. 
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products 


osmetics  and  toiletries 

income's  Prog  res 

ncome  have  introduced  a  skin  care  cream 
led  Progres  de  Lancome  (53g,  £10.50, 
roductory  offer  10ml,  £1  while  stocks  last), 
e  product  is  an  oil  in  water  emulsion  con- 
ning "a  biological  association  of  amniotic 
ids,  yeast  extract  and  collagenic  poly- 
ptides"  a  combination  said  to  help  the  epid- 
nal  cells  make  better  use  of  oxygen  and 
prove  cell  renewal.  Progres  is  a  light- 
itured  cream  which  can  be  used  both  as  a  day 
:am  under  make-up  or  as  a  night  cream.  Full 
ge  advertisements  will  appear  in  monthly 
imen's  magazines  in  September,  October  and 
ivember,  in  the  Sunday  Times  colour  sup- 
:ment  and  the  autumn  issue  of  Beauty  in 
>gue  (Lancome  (England)  Ltd,  14  Grosvenor 
■eet,  London  W1X  OAD). 

ikme  for  darker  skins 

ikme  cosmetics  and  toiletries,  a  division  of 
ta  Industries,  have  produced  a  make-up 
nge  specifically  aimed  for  the  woman  with 
rker  skin.  The  range  includes  lipsticks  in  20 
ades  (£0.75),  nail  varnish  in  12  shades 
0.60),  six  shades  of  foundation  (£0.80),  loose 
wder  (£0.60),  luxury  compacts  (£1.25), 
/en  shades  of  eye  shadow  (£0.95),  three 
eliners  (£0.60)  and  black  or  brown  mascara 
0.50).  There  is  also  a  comprehensive  skin 
re  range  including  cold  cream,  nourishing, 
)isturising  creams  and  astringents  (£0.50- 
.90)  and  a  hand  and  body  lotion  (£1 .20).  The 
mpany  offers  the  following  to  retailers  want- 
;  to  start  a  Lakme  franchise — retail  stock 
>rth  £200,  guaranteed  sales,  no  payment  on 
;  first  order,  replacement  stocks  payment 
unthly,  and  product  testers  and  display  aids 
istributors  Fiord  Beauty  Products  Ltd,  74 
>bham  Road,  Wimbourne,  Dorset). 

ansen's  Long  'n'  Strong 

mg  V  Strong  (£0.95)  is  the  latest  addition  to 
2  range  of  nail  care  products  from  Sally  Han- 
n  Ltd.  It  has  been  formulated  to  give  extra 
otection  to  weak,  fragile  nails.  It  contains 
ousands  of  microscopic  nylon  fibres,  in  a  spe- 
ll base,  which  when  applied  knit  together  to 
rm  a  reinforced  coating,  says  the  company, 
troductory  stocks  will  be  available  in  a  self- 
ta  unit  containing  six  packs  (Sally  Hansen 
d,  Hook  Rise  South,  Surbiton,  Surrey  KT6 
AJ). 


air  care 

illette's  Casual  Highlight 

)  complement  the  existing  range  of  per- 
anent  hair  colourants  marketed  under  the 
isual  brand,  the  personal  care  division  of  Gil- 
tte  has  introduced  a  range  of  ten  semi- 
:rmanent  hair  colourants  called  Casual  High- 
;ht.  The  launch  is  backed  by  a  £250,000 
Ivertising  campaign  in  the  consumer  Press, 
read  over  the  next  nine  months.  Gillette  say 
at  the  semi-permanent  sector  of  the  market  is 


LANCOME 


SPECIAL 
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THIS  MONTH 


worth  approximately  £5V2  million  at  rsp,  is 
highly  profitable,  and  dominated  by  chemists. 
Brand  manager,  Paul  Rutherford,  says  that  the 
product  is  aimed  at  young  women  aged  bet- 
ween 15  and  25.  Casual  Highlight  (£0.39)  is 
shampooed  in  and  will  last  for  up  to  five  sub- 
sequent shampoos.  It  will  be  sold  initially  in  its 
own  merchandiser  unit  containing  36  assorted 
packs  and  will  be  backed  up  by  in  store  prom- 
otional material  (Gillette  Industries  Ltd,  Great 
West  Road,  Isleworth,  Middlesex). 


OTC  medicinals 

Ralgex  add  an  embrocation 

LR/Sanitas  have  introduced  an  embrocation  to 
their  range  of  Ralgex  muscular  and  rheumatic 
pain  relief  aids.  The  four  active  ingredients 
are — glycol  mono  salicylate,  ethyl  salicylate, 
methyl  salicylate  and  methyl  nicotinate — and 
Ralgex  embrocation  (suggested  selling  price 
£0.37)  is  available  in  a  standard  100ml  size, 
packed  in  an  individual  carton  which  identifies 
it  with  the  rest  of  the  range.  A  counter  display 
unit  is  available  only  to  chemists  and  there  are 
special  bonuses  (LR/Sanitas  Ltd,  Sanitas 
House,  Stockwell  Green.  London  SW9  9JJ). 


on  TV 

next  week 


Ln— London;  M— Midlands.  Lc— Lancashire; 
Y— Yorkshire;  Sc— Scotland;  WW— Wales  and 
West;  So— South;  NE— North-east;  A— Anglia; 
U— Ulster;  We— Westward:  B— Border; 
G — Grampian;  E— Eireann:  CI — Channel  Island. 


Anadin:  All  areas 
Aquafresh:  All  except  E 
Crest:  All  except  E 

Fairy  toilet  soap:  All  except  Ln,  So,  We,  C1 
Farley's  rusks:  All  except  E.  C1 
Head  &  Shoulders:  Ln,  Y,  Sc,  So,  A,  U.  C1 
Nivea:  U 

Sunsilk  hairspray:  All  areas 
Tickle:  B 
Vitarich:  Lc 

Wilkinson  Sword  blades:  All  except  E 
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Roskens  hand  conditioner 
for  sale  nationwide 

Roskens  hand  conditioner,  which  has  been  on 
test  market  in  Lancashire  and  Yorkshire,  has 
now  been  launched  nationally  by  the  phar- 
maceutical division  of  Fisons  Ltd,  12  Derby 
Road,  Loughborough,  Leics  LE11  OBB.  The 
company  describes  Roskens  hand  conditioner 
(15g,  £0.22;  45g,  £0.40;  lOOg,  £0.69)  as  an 
"entirely  new  kind  of  hand  treatment".  It  con- 
tains glycerine,  olive  oil,  and  dimethicone  and 
Fisons  say  that  this  combination  has  already 
proved  successful  in  Australia  where  the  pro- 
duct was  first  introduced.  An  advertising  cam- 
paign to  support  the  launch  will  run  until  mid- 
December  with  advertisements  in  Woman's 
Own,  Woman's  Realm,  Woman's  Weekly, 
Woman  and  Home,  Good  Life,  Family  Circle, 
Good  Housekeeping  and  Living  at  a  cost  of 
almost  £70,000.  In  addition  a  television  cam- 
paign is  expected  to  begin  in  the  Midlands  reg- 
ion on  September  12. 

Aladdin  radio  advertising 

Aladdin  Industries  Ltd,  Brenda  Road, 
Hartlepool,  Cleveland,  will  be  using  com- 
mercial radio  for  an  advertising  campaign  to 
promote  their  vacuum  flask  range  beginning 
September  26.  The  advertisement  will  be  on 
Capital.  LBC,  Thames  Valley,  Victory  and 
Tyne  Tees  radio  and  prior  to  the  launch  date 
sales  representatives  will  be  concentrating  on  a 
sell-in  to  retailers  in  those  areas.  At  the  same 
time  there  will  be  trade  Press  advertisements 
giving  details  of  the  campaign  and  a  contact 
telephone  number  for  inquiries  and  ordering.  A 
mailshot  will  also  be  sent  to  5,000  chemist  and 
hardware  retail  outlets  in  the  areas.  Executive 
director  Alan  Saunders  explains,  "This  is  the 
first  major  advertising  campaign  ever  under- 
taken for  vacuum  flasks  and  Aladdin  are 
determined  to  help  the  trade  make  profits  by 
making  it  really  successful". 

Sunarama  autumn  collection 

Sunarama  of  London,  72  Eversholt  Street, 
London  NW1,  have  launched  their  autumn  col- 
lection of  fashion  underwear  and  hosiery.  The 
range  includes  Lurex  socks,  thick  ribbed  tights 
in  six  shades,  leg  warmers  and  slipperettes  and 
as  well  as  new  additions  the  company  continues 
to  produce  women's  "funtawear"  bra  and  brief 
sets,  swimwear,  T  shirts,  hat  and  glove  sets, 
stockings  and  tights  in  13  shades. 

Modo  information 

Modo  Consumer  Products,  Modo  House, 
Chichester  Street,  Chester  CHI  4BP,  are 
"keeping  up  the  pressure  of  (their)  on-pack 
promotional  programme"  by  offering  large 
format,  lavishly  illustrated  books  to  buyers  of 
Daffodil  facial  tissues.  In  co-operation  with  W. 
H.  Smith  the  company  is  offering  savings  of 
£1.25  on  the  publishers'  prices  of  The  Com- 
plete Head  to  Toe  Exercise  Book  or  The  Com- 
plete Homemaker  and  £1  off  either  Super- 
cookery  or  Gardening  for  All.  There  is  no  limit 


to  the  number  of  books  which  individuals  may 
apply  for  as  long  as  each  request  is  accom- 
panied by  the  purchase  price  and  proofs  of  pur- 
chase. The  books  are  all  regular  editions  which 
normally  sell  at  prices  up  to  £4.95  and  have 
been  selected  to  appeal  to  female  purchasers. 

Following  Modo's  introduction  of  smaller 
outers  for  Daffodil  household  towels  they  are 
now  introducing  smaller  outers  for  facial  tis- 
sues, regular  and  large  size.  The  new  outers 
contain  eight  boxes  of  regular  and  nine  of  large 
tissues  and  Modo  say  this  will  give  Daffodil 
facials  the  best  unit  case  price  on  the  market. 
"The  whole  exercise  is  designed  to  help  retail- 
ers," explained  Robin  Pollock,  product  man- 
ager, "With  the  new  smaller  packs  they  can  buy 
economically  and  continue  to  offer  Daffodil 
products  without  over  committing  themselves 
either  financially  or  space  wise". 

Phiso-ac  magazine  campaign 

Winthrop  Laboratories,  Winthrop  House,  Sur- 
biton,  Surrey  KT6  4PH,  are  mounting  a  prom- 
otional campaign  to  support  Phiso-ac,  recently 
introduced  for  the  treatment  of  spots  and  pim- 
ples. Using  magazine  advertising  in  13  IPC  pub- 
lications ranging  from  Honey,  19,  and  Hers 
through  to  Loving,  Love  affair  and  Oh  Boy,  the 
campaign  is  designed  to  draw  attention  to  the 
cream's  ability  to  cover  the  spots  while  it  heals. 
The  company  is  investing  £50,000  in  a  con- 
centrated three  month  magazine  campaign. 
General  manager  Jeff  Pasley  says,  "The  charac- 
teristics of  Phiso-ac  and  the  current  support 
should  ensure  it  a  major  share  of  the  market". 

Synthetic  spermaceti 

Cyclol  SPS  is  a  synthetic  spermaceti  intro- 
duced to  the  UK  by  Witco  Chemical  Ltd, 
Witco  House,  Barbourne  Road,  Worcester 
WR1  1RT.  It  is  an  ester  formulated  from 
non-marine  materials  to  replace  natural 
spermaceti.  In  compounding  creams,  lotions 
and  other  products,  it  gives  an  exact  one  to 
one  substitution,  providing  the  same  false 
rigidity  as  the  natural  product  and  the  same 
sheen  or  gloss,  Witco  claim.  It  is  white  to 
off-white  in  flake  form,  has  a  bland  odour,  a 
melting  point  of  45-47°C,  and  saponification 
value  of  116-126. 

Rabies  vaccine  available 

Servier  Laboratories  Ltd,  Servier  House, 
Horsenden  Lane  South,  Greenford,  Middlesex, 
have  introduced  MIRV,  Merieux  inactivated 
rabies  vaccine  (human  diploid  cell  rabies  vac- 
cine) for  prophylactic  immunisation  against 
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rabies  and  treatment  of  patients  following  sus 
pected  rabies  contact.  The  vaccine  is  supplied 
free   to   doctors  from   the   public  health 
laboratories  for  persons  at  risk  (as  defined  b 
the  Department  of  Health  circular  on  pre 
exposure  vaccination  against  rabies,  August 
1977)  and  for  treatment.  Pharmacists  can 
obtain  the  vaccine  for  a  private  prescriptio. 
(£16  per  dose)  direct  from  Servier. 

Ayds  on  radio 

Another  radio  campaign  for  Ayds  begins  this  I 
month  and  Cuticura  Laboratories  Ltd,  Clivem- 
ont  Road,  Cordwallis  Trading  Estate,  Maiden- 
head, are  offering  retailers  special  prices  if  theyj 
order  now  (details  elsewhere  in  this  issue). 

Mary  Quant  shiners 

Twilight,  sealight,  starlight  and  sunlight  are 
four  new  shades  from  Mary  Quant  Cosmetics 
Ltd,  distributors  Smith  &  Nephew  Cosmetics 
Ltd,  Hook  Rise  South,  Surbiton,  Surrey  KT6 
7LU,  in  their  crayon  stick  range  (£0.80).  Two] 
new  nail  polish  colours  (£0.60)  are  gold  shineij 
and  silver  shine.  For  sale  from  November. 

Hazel  Hair  national  launch 

Hazel  Hair,  the  witch  hazel  shampoo  from! 
Etichem  Ltd,  distributors,  Farillon  Ltd,jl 
Dagenham,  Essex,  is  being  launched  nationally)! 
from  September  15,  following  a  test  market  inll 
the  London  area.  Hazel  Hair  (100ml,  39p)  isl 
said  to  contain  50  per  cent  witch  hazel  and  is|| 
specific  for  oily  or  greasy  hair  problems.  Adver- J 
tising  will  be  concentrated  in  teenage  and] 
young  female  magazines.  Initial  stocks  include  ! 
a  "twist-a-brush"  consumer  offer. 

Dihydergot  injection 

Sandoz  Products  Ltd,  PO  Box  Horsforth  4,1 
Calverley  Lane,  Horsforth,  Leeds  LSI 8  4RP,| 
are  to  issue  the  next  and  subsequent  batches  of|J 
dihydergotamine  injection  under  the  trade! 
name  Dihydergot. 

Bricanyl  expectorant  in  1  litre 

Bricanyl  expectorant  is  now  available  in  1  li tre | 
packs  (£6.45  trade)  as  well  as  300ml,  say  Astra 
Chemicals  Ltd,  PO  Box  117,  King  George's  : 
Avenue,  Watford,  Herts. 

Schick  back  promotion 

Halls-Hudnut,  Chestnut  Avenue,  Eastleigh, 
Hants  S05  3ZQ,  are  introducing  a  pegboard 
display  dispenser  to  support  their  money-off 
Schick  blades  consumer  promotion. 


Continued  on  p  310 
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Beatson  Glass 
one  of  the  great  protectors 


Wherever  drugs  and  medicines  are  dispensed 
Beatson  glass  containers  keep  them  safe  and  ready  to  hand. 

Beatson  Clark  have  been  making  glass 
for  two  centuries  and  today  serve  the  pharmaceutical  world 
with  most  types  of  medicinal  glass  containers. 

Ask  your  wholesaler. 

#Beatson  Clark 

Beatson,  Clark  &  Co.  Ltd., 
Rotherham,  South  Yorkshire,  S60  2AA 
Telephone:  0709  79141  Telex:  54329 


BC0277|fB] 


310   Chemist  &  Druggist 

Trade  News 


continued  from  p  308 


Medrone  Medules  discontinued 

As  a  result  of  the  non-availability  of  an  essen- 
tial ingredient,  Upjohn  Ltd.  Fleming  Way, 
Crawley,  Sussex,  have  discontinued  Medrone 
Medules,  the  capsule  form  of  Medrone  (4mg 
methylprednisolone).  Medrone  tablets  remain 
on  the  market  and  it  is  considered  that  most 
patients  previously  on  Medrone  Medules  will 
be  transferred  to  Medrone  tablets  4mg  without 
difficulty  when  residual  stocks  are  exhausted. 

Saturday  opening  for  Makro 

Due  to  increasing  business,  Makro  are  to  open 
on  Saturdays  from  September  3.  This  seven  day 
service  will  relieve  queues  at  the  checkouts  at 
peak-times,  enabling  retailers  to  complete  theii 
transactions  more  quickly.  The  new  opening 
hours  are  8.30  am  to  10  pm  on  four  days  a 
week,  9  am  to  10  pm  on  Tuesdays  and  9  am  to  6 
pm  on  Saturdays  and  Sundays. 

To  help  the  independent  judge  his  stock 
requirements,  Makro  will  be  issuing  catalogues 
covering  the  special  Christmas  items,  including 
one  for  wine  and  one  for  Christmas  gifts.  They 
will  be  distributed  with  Makro  Mail  to  the 
160,000  independent  traders  currently  regis- 
tered with  Makro. 

Farley  baby  rice  reformulated 

Farley  Health  Products  Ltd,  Torr  Lane,  Ply- 
mouth, have  reformulated  Farley's  egg  rice  to  a 
plain  baby  rice,  following  discussions  with  nu- 
tritionists and  members  of  community  health 
teams  and  in  the  light  of  consumer  research.  A 
smooth  and  easily  digested  cereal,  the  new  pro- 
duct is  gluten-free  and  has  a  low  protein  level, 
yet  contains  the  vitamins  and  minerals  that  a 
baby  needs. 

The  company  is  continuing  with  the  popular 
chocolate  rice,  used  by  many  mothers  as  an 
introduction  to  a  different  flavour.  A  twin  pack 
rice,  containing  sachets  of  each  flavour,  is  also 
available.  The  prices  and  pack  sizes  remain 
unaltered.  All  three  rice  products  come  in  new 
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baby  rice 


cartons  featuring  a  cameo  approach — as  does 
new  Farex  weaning  food,  a  plain,  gluten-free, 
rice-based  food  which  has  been  reformulated  to 
be  readily  acceptable  by  young  babies  when 
they  are  introduced  to  solid  feeding.  Farlene 
completes  the  cereal  range.  Reformulated  18 
months  ago  when  the  protein  content  was 
reduced,  Farlene  should  meet  the  needs  of  the 
slightly  older  baby.  The  Farley  Health  Products 
cereal  range  will  continue  to  be  heavily  adver- 
tised during  the  coming  year. 

APS  soluble  aspirin  100s 

Approved  Prescription  Services  Ltd,  PO  Box 
15,  Whitcliffe  Road,  Cleckheaton,  West  Yorks 
BD19  3BZ,  have  added  packs  of  100  soluble 
aspirin  tablets  BP  (12,  £3.12  trade)  to  their 
range. 

Cosaldon  to  be  discontinued 

Hoechst  Pharmaceuticals  Ltd,  Salisbury  Road, 
Hounslow,  Middlesex,  have  discontinued 
Cosaldon  tablets,  although  supplies  will  con- 
tinue until  stocks  are  exhausted. 

Weleda  distribution 

The  distribution  for  Weleda  (UK)  Ltd,  Ship 
Street,  East  Grinstead,  Sussex,  is  now  being 
handled  by  Fassett  and  Johnson  Ltd,  Dawson 
Road,  Bletchley.  

The  outer  for  Sally  Hansen's  Long  n'  Strong 
(page  307) 


Gastro-caloreen  pack  change 

From  September  5,  Roussel  Laboratories  Ltd 
Roussel  House,  Wembley  Park,  Middlesex,  sa 
that  Gastro-caloreen  will  be  available  in  a  5-k 
resealable  polythene  container  (£10.17  trade 
The  2-kg  tin  and  25-kg  drum  are  to  be  dis 
continued  from  that  date. 

Bonus  offers 

Halls  Hudnut  Ltd,  Chestnut  Avenue 
Eastleigh,  Hants  S05  32Q.  Mentho  Lyptu 
medicated  confectionery  basic  offer  7p  pet 
outer  until  October  7.  Details  from  rep 
resentatives. 
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FROBEN  TABLETS 

Flurbiprofen  is  a  non-steroidal  anti- 
inflammatory agent  with  a  level  of  anti- 
prostaglandin  activity  greater  than  similar 
agents. 

Manufacturer  Boots  Company  Ltd,  Thane 
Road,  Nottingham  NG2  3AA 
Description  Light  yellow,  sugar-coated  tablets 
containing  50mg  or  lOOmg  flurbiprofen.  50mg 
tablets  overprinted  "F50"  in  black;  lOOmg  tab- 
lets overprinted  "F100". 
Indications  Treatment  of  rheumatoid  disease 
osteoarthrosis,  alkylosing  spondylitis  and  allied 
conditions. 

Contraindications  Peptic  ulceration. 
Dosage  150  to  200mg  daily  in  three  or  four 
divided  doses.  In  patients  with  severe 
symptoms,  or  disease  of  recent  origin  or  during 
acute  exacerbations,  total  daily  dose  may  be 
increased  to  300mg. 
Precautions  Care  to  be  taken  when  adminis- 
tering to  patients  with  asthma  or  who  have 
experienced  bronchospasm  with  other  anti- 
inflammatory or  analgesic  agents.  Safety  in 
pregnancy  or  lactation  not  established. 
Side  effects  Dyspepsia,  heartburn  and 
headache.  Occasionally  skin  rashes  have  been 
reported. 

Packs  Blister  packs  of  100  tablets  50mg  (£8.24 
trade),  500  tablets  (£39.12);  100  tablets  lOOmg 
(£15.65). 

Supply  restrictions  Recommended  prescription 
only.  Issued  September  5,  1977. 
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Can  you  spot  the  most  exciting  new  product 
Cussons  have  launched  in  years? 
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Gussons 

AFTER  SHAVE 

BRILLlANTINE 

512  till 

1  t 

After  years  of  research  and  development,  and 
as  a  result  of  Cussons  merging  their  sales  force 
with  that  of  Racasan,  Cussons  proudly  announce 
their  exciting  new  product:  the  Super-Salesman. 

There  are  150  Super-Salesmen  (and  Super- 
Saleswomen)  up  and  down  the  country  and  each 
has  been  assigned  to  one  of  three  retail  sectors: 
Grocery,  Hardware,  Chemists.  That  means  that 
your  Super-Salesman  will  be  able  to  tell  you  all 


about  the  successes  of  Imperial  Leather  Bathing 
Foam  and  Imperial  Leather  Soap,  about  the  after- 
shave Christmas  gift  packs  and  about  all  of  our 
1977  gift  pack  range. 

For  more  details  ring  Bill  Finch  in  the 
Operations  Room  on  061-792  6111.  After  a  talk  with 
him  you  can  expect  a  lot  more  of  another  very 
interesting  product. 

Profit. 


Cussons.The  Super-Salesmen. 
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Young  girls  spend  nearly 
£50  million  on  cosmetics 

Today  there  are  three  million  girls  between  12 
and  18  in  Britain  with  a  combined  spending 
power  of  £1,072  million  a  year.  The  points 
emerge  from  independent  research  carried  out 
for  IPC  Young  Magazines  and  reported  in 
"Teenage  girls — a  market  expenditure  study, 
1977"  (£75.00)  which  is  available  from  Mr  D. 
W.  Trown,  IPC  Magazines  Ltd,  Lavington 
House,  Lavington  Street,  London  SE1  OPF. 

Cosmetics  and  toiletries  are  high  on  the  girls' 
shopping  list  and  £47. 75m  are  spent  on  them. 
Hairsprays,  for  instance,  are  used  regularly  by 
60  per  cent  of  all  working  girls  while — sur- 
prisingly— they  are  also  used  by  30  per  cent  of 
12  and  13-year-olds  who  evidently  spend  35p 
each  month  on  them,  as  against  76p  a  month  by 
the  working  16-  to  18-year-olds.  Overall  their 
expenditure  on  hairsprays  is  some  £4m  of  their 
own  money.  Similarly  virtually  all  teenage  girls 
shampoo  their  hair  at  least  once  a  week,  half  of 
them  using  a  conditioner,  and  indications  are 
they  spend  a  total  £5. 8m  on  the  former  and 
£3. 7m  on  the  latter.  For  the  rest,  the  survey 
indicates  £11.9m  are  spent  on  eye  make-up, 
£7. 9m  on  deodorants,  £5. 6m  on  medicated  skin 
products,  £4.1m  on  lipsticks,  and  £5.1m  on  nail 
care  products. 

Heinz  children's  home 

This  autumn,  radio  and  television  personality 
Ed  Stewart  again  joins  forces  with  H.  J.  Heinz 
Co  Ltd,  Hayes,  Middlesex  UB4  SAL,  for  a 
second  National  Children's  Home  promotion. 
The  target  is  £  1 50,000 — half  as  big  again  as  last 
year's  £100,000  success,  and  the  aim  is  to  build 
another  new  children's  home  for  NCH,  Bri- 
tain's largest  residential  child  care  organisation. 
The  campaign  will  run  to  December  10,  and,  as 
before,  Heinz  will  donate  lp  for  every  Heinz 


label  posted  to  Ed  Stewart  or  placed  in  the 
in-store  collection  boxes. 

From  September  4  advertisements  in 
national  and  specialist  newspapers  will 
announce  the  campaign.  Posters  and  leaflets 
will  be  distributed  by  NCH  to  the  schools, 
youth  organisations  and  institutions  who  par- 
ticipated last  year  and  there  will  be  a  centre 
spread  in  the  publication  Children  which  goes 
out  to  130,000  of  its  supporters.  100  million 
labels  will  flash  the  appeal  across  20  varieties, 
featuring  the  campaign  objectives  and  full 
details  of  how  the  consumer  can  take  part. 
There  is  also  a  range  of  colourful  point  of  sale 
material  including  collection  boxes,  posters, 
shelf  edgers,  wrap  round  wallpaper,  lapel 
badges  and  car  and  window  stickers. 

Research  carried  out  after  the  1976  cam- 
paign conf  irmed  the  effectiveness  of  the  prom- 
otion and  the  public's  enthusiastic  acceptance 
of  a  repeat  performance.  No  less  than  98  per 
cent  of  the  people  interviewed  supported  the 
idea  of  a  children's  home  promotion.  Apart 
from  the  obvious  desire  to  be  associated  with 
such  a  worthy  cause,  they  felt  it  was  good  for 
their  own  children  to  collect  labels  for  the 
benefit  of  others. 

Mentholatum  offers 

A  new  display  outer  and  self  adhesive  display 
cards  from  The  Mentholatum  Co  Ltd,  Slough, 
Berks,  for  their  Mentholatum  antiseptic 
lozenges  form  part  of  the  bonus  offer  on 
Mentholatum  products  which  runs  up  to  Sep- 
tember 30.  Details  of  bonus  offers  are:  Deep 
Heat  rub  standard  12  for  11  on  £0.37  size, 
medium  12  for  10  on  £0.54,  large  12  for  10  on 
£0.66,  Deep  Heat  lotion,  12  for  10  on  £0.48, 
Mentholatum  12g  tins  12  for  1 1  on  £0.18,  jars 
and  tubes,  12  for  11  on  £0.30;  antiseptic 
lozenges  12  for  10  on  £0.12;  nasal  inhaler  12 
for  10  on  £0.23;  Stop'n  Grow  12  for  10  on 
£0.54  and  Snug  denture  cushions  12  for  10  on 
both  £0.52  and  £0.29.  The  company  says  that 
Deep  Heat  rub  continues  to  be  the  most  heavily 
advertised  product  in  its  class. 

Earth  Born  success 

Earth  Born  shampoo,  launched  in  April  by  the 
personal  care  division  of  Gillette  Industries 
Ltd,  Great  West  Road,  Isleworth,  Middlesex,  is 
claimed  to  be  "a  runaway  success".  The  com- 
pany says  that  in  less  than  three  months,  Earth 
Born  has  achieved  a  6.5  per  cent  of  the  bottle 
shampoo  market  in  chemists,  according  to 
independent  market  research  figures.  Much  of 
the  success  is  attributed  to  a  massive  prom- 
otional and  advertising  campaign  which  by  the 
end  of  the  year  will  have  cost  £750,000  in 
advertising  alone.  During  1978  Gillette  intend 
to  outspend  all  competitors  in  the  beauty 
shampoo  market.  The  company  also  feels  that 
the  success  of  the  product  is  even  more  sig- 
nificant than  the  current  market  share  indicates 
because,  according  to  Mintel,  no  brand  of 
shampoo  can  command  more  than  10  per  cent 
consumer  loyalty. 

Lancome  for  Christmas 

A  range  of  Christmas  gift  packs  is  available 
from  Lancome  (England)  Ltd,  14  Grosvenor 
Street,  London  W1X  0AD.  Coffrets  contain  an 
atomiser  and  talc  or  atomiser,  talc  and  handbag 
perfume  in  the  fragrances  Sikkim,  Climat, 
Magie  and  O  de  Lancome  (£3.25-£6.95). 
There  is  also  a  large  O  de  Lancome  coffret 
containing  atomiser,  talc,  two  soaps  and  a  body 
lotion  (£8.45). 

The  company  also  distributes  Vu  par  Ted 
Lapidus  and  an  original  Christmas  idea  for  this 
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perfume  is  to  present  it  in  a  "stylo"  which  looks 
like  a  pen  but  contains  lOg  of  eau  de  toilette  in  a 
metered  atomiser  (£1.50)  with  approximately 
200  sprays  per  "stylo".  Other  gift  packs  for  Vu 
include  presentations  containing  a  mist  atom- 
iser with  talc  and  perfume  oil  (£6.50). 

Parim  Ltd,  at  the  above  address,  have 
designed  a  casket  for  the  fragrance  from  Par- 
fums  Guy  Laroche,  Fidji.  The  casket  (£21.0)' 
contains  an  atomiser,  talc,  soap,  perfume, 
Douceline  bath  oil,  bubble  milk  bath  and  body 
lotion  presented  in  two  tiers.  Also  available  are 
Fidji  coffrets  (£1.10-£9.85)  and  for  men  Guy 
Laroche  has  put  a  range  of  Drakkar  products 
into  a  travel  and  toilet  bag  (£6.90). 

Geminesse  autumn  shades 

"Shades  of  autumn  gold"  is  the  name  given  by 
Max  Factor  Ltd,  16  Old  Bond  Street,  London 
Wl  A  3AH,  to  the  autumn  fashion  shades  from 
the  Geminesse  range.  There  are  four  new 
shades  in  high  gloss  lip  creme  (£1.95)  and 
enriched  nail  colour  (£1.95) — copperwood 
frost,  moss  fire  frost,  russetfire  frost  and  bur- 
nished coral  frost.  And  four  combinations  in 
shadowsilk  eye  colour  (£4.15)  are  bronzegold 
and  marigold  frost,  forest  green  and  sunlight 
frost,  twilight  and  moondust  frost  and  wood- 
bine and  peach  frost. 

Aerosols  'bathroom  revolution' 

Gillette  Industries  Ltd,  Great  West  Road, 
Isleworth,  Middlesex,  say  that  more  than  three 
million  men  who  have  abandoned  the  trad- 
itional shaving  stick  for  an  aerosol  foam  are 
helping  to  launch  "a  quiet  revolution  in  the 
bathroom".  They  go  on  to  say  that  26  per  cent 
of  the  nation's  13  million  wet  shavers  are  now 
using  an  aerosol  and  claim  in  excess  of  a  40  per 
cent  share  of  the  shaving  foam  market.  It  is  also 
felt  that  while  31  per  cent  of  all  shavers  still 
prefer  a  stick  there  is  strong  evidence  that 
aerosol  foam  could  soon  dominate  the  market. 

"Aerosols  are  being  used  more  by  young 
shavers,"  says  Geoffrey  Lamb,  brand  manager 
for  Foamy.  "As  more  youngsters  enter  the 
market  sales  are  likely  to  increase".  The  market 
for  aerosol  foam  is  worth  £5  to  £6  million. 
Gillette  are  currently  linking  both  regular 
Foamy  and  the  lemon  lime  variety  in  a  cross 
coupon  offer  with  the  GII  razor  and  continued 
trade  activity  is  planned. 
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Can  you  spot  the  most  exciting  new  product 
Cussons  have  launched  in  years? 


c7Racasan 
1  cylir^Freshener 


^Racasan 


,v  c/2Zr  QFreshener 


After  years  of  research  and  development,  and 
as  a  result  of  Cussons  merging  their  sales  force 
with  that  of  Racasan,  Cussons  proudly  announce 
their  exciting  new  product:  the  Super-Salesman. 

There  are  150  Super-Salesmen  (and  Super- 
Saleswomen)  up  and  down  the  country  ana  each 
has  been  assigned  to  one  of  three  retail  sectors: 
Grocery,  Hardware,  Chemists.  That  means  that 
your  Super-Salesman  will  be  able  to  tell  you  all 


about  how  Fleur's  brand  share  is  up  by  a  third  after 
the  recent  very  successful  TV  campaign  and  he'll 
give  you  full  details  of  our  national  press  and 
regional  TV  support  for  Blue  Flush  in  October  and 
November,  and  how  1001  has  70%  of  the  market. 

For  more  details  ring  Bill  Finch  in  the 
Operations  Room  on  061-792  6111.  After  a  talk  with 
him  you  can  expect  a  lot  more  of  another  very 
interesting  product.  Profit. 


Cussons.The  Super-Salesmen. 
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Faster,  better  print  and  slide  films 
available  soon  from  Kodak 


Significant  technical  advances  in  Kodacolor 
colour  print  film  and  Ektachrome  colour  slide 
film  for  amateur  use,  have  been  announced  by 
Kodak  Ltd,  Hemel  Hempstead,  Herts. 

The  first  is  Kodacolor  400  which,  as  its  name 
implies,  has  a  speed  rating  of  400  ASA — four 
times,  or  two  stops  faster  than  Kodacolor  II. 
The  film  is  balanced  for  daylight,  blue  flash  and 
electronic  flash  and  is  also  capable  of  giving 
pleasing  pictures  with  a  variety  of  other  illu- 
minants,  including  household  light  bulbs  and 
fluorescent  lamps,  without  requiring  filters. 
The  higher  speed  permits  picture-taking  in  low 
levels  of  lighting — as  low  as  "existing  light" 
when  a  camera  with  a  high  lens  aperture  is  used. 
For  example,  an  exposure  of  1/30  seconds  at 
f/2.0  gives  a  fully-exposed  negative  at  a  light 
level  of  only  five  foot-candles  (typical  of  the 
light  level  in  an  average  reasonably  well-lit 
room  in  the  home). 

The  speed  of  the  new  film  can  be  used  to 
allow  faster  shutter  speeds.  For  example,  in  a 
poorly  lit  scene  which  with  Kodacolor  II  might 
call  for  1/15  second  (which  not  everyone  can 
achieve  without  camera  movement),  the  same 
lens  aperture  can  be  used  with  a  speed  of  1/60 
second.  Churches,  museums,  etc,  are  among 
subjects  that  may  be  opened  up  to  the  hand 
held  exposure.  In  well-lit  situations  the  film 
speed  is  equally  valuable  in  enabling  the  photo- 
graphei  to  freeze  action — in  sports  or  nature 
photography  for  example.  The  new  speed  also 
allows  extension  of  flash-to-subject  distance. 

The  high  speed  has  been  achieved  with  only  a 
moderate  increase  in  grain  over  that  of 
Kodacolor  II  film,  100  ASA.  It  results  from 
new  silver  hahde  emulsions,  a  significant 
increase  in  the  total  silver  content  of  the  emul- 
sion layers  and,  relative  to  Kodacolor  II,  an 
inversion  of  the  fast  red-sensitive  and  slow 
green  sensitive  layers. 

The  ability  to  give  good  colour  rendering 
from  mixed  illuminants  can  permit,  for  exam- 
ple, shots  of  artificially  lit  interiors  with  sig- 
nificant natural  daylight  from  windows  also  fal- 
ling on  the  subject,  and  scenes  lit  by  a  mixture 
of  tungsten  and  fluorescent  lamps.  In  fact, 
Kodacolor  400  is  said  to  be  capable  of  pro- 
viding good  colour  balance  when  used  with  a 
wide  range  of  illuminants.  The  spectral 
response  of  the  eye  to  different  colours  is  dif- 
ferent from  that  of  colour  films — scenes  with 
excessive  ultra-violet  content  tend  to  repro- 
duce too  blue,  and  those  taken  by  household 
lighting  as  too  red.  Fluorescent  lamps  usually 
give  a  green  bias  to  photographs  (films  record 
the  peak  emission  of  fluorescent  tubes  in  the 
green  and  are  also  affected  by  the  low  emission 
of  the  tube  in  the  longer  wavelength  of  the  red 
part  of  the  spectrum). 

In  Kodacolor  400,  the  colour  responses  have 
been  tuned  to  minimise  sensitivity  at  the  far 
ends  of  the  visible  spectrum,  while  mid-spectral 
response  has  been  tailored  to  improve  the 
rendering  from  fluorescent  tubes. 

The  new  Kodacolor  400  film  will  be  available 
from  October  3,  and  prices  and  packings  will  be 
announced  shortly.  The  new  film  may  be  pro- 


cessed by  the  amateur,  using  the  Flexicolor 
processing  kit,  as  with  Kodacolor  II. 

Kodacolor  400  will  not  replace  Kodacolor  II 
because  some  users  will  require  the  advantage 
of  finer  grain  obtainable  with  the  latter  emul- 
sion— where  a  high  degree  of  print  enlargement 
is  anticipated,  for  example.  Also  there  will  be  a 
price  premium  for  "400"  which  may  be  a  factor 
in  some  customers'  choice.  The  "400"  is  not 
expected  to  be  too  fast  for  simple  cameras 
without  sophisticated  exposure  control  because 
of  its  wide  latitude. 

Amateur  Ektachrome 

Three  new  Kodak  Ektachrome  films  for 
amateur  use  are  also  being  launched,  all  pro- 
cessable  in  the  E-6  chemicals.  They  are:  Ekta- 
chrome 64  (daylight),  replacing  Ektachrome-X 
film  and  said  to  provide  improved  colour 
reproduction,  better  sharpness  and  similar 
grain;  Ektachrome  160  (tungsten),  replacing 
High  Speed  Ektachrome  (tungsten)  and  having 
higher  speed  (ASA  160  against  ASA  125), 
improved  colour  reproduction,  better  sharp- 
ness, similar  grain  and  capable  of  being 
"pushed"  to  ASA  320;  and  Ektachrome  200 
(daylight),  replacing  High  Speed  Ektachrome 
(daylight),  offering  higher  speed  (ASA  200 
against  ASA  160),  improved  colour  repro- 
duction (cleaner  colour  separation  between 
subtle  hues),  significant  grain  improvement, 
better  sharpness,  and  the  ability  to  be  "pushed" 
to  ASA  400.  Details  of  sizes  and  prices  are 


again  expected  shortly,  and  availability  is  fro 
October  3. 

Explaining  why  Kodak  now  have  two  range 
of  E-6  processable  films,  one  for  professions 
and  one  for  amateur  use,  the  company  said  la 
week  that  the  difference  lies  in  their  perceptio 
of  the  needs  of  the  professional  and  amateu 
user  of  slide  films.  Film  emulsions  change  the 
characteristics  slightly  as  they  age.  For  mo 
users,  the  changes  that  occur  in  the  man 
months  between  the  date  of  manufacture  an 
the  "expiry  date"  are  too  small  to  be  significani 
Ektachrome    films   for   amateur   use,  li 
Kodacolor  II  film,  are  manufactured  in  such 
manner  that  the  slight  drift  in  colour  balanc 
with  keeping  takes  the  film  through  the  idea 
colour  balance  aim  point  at  a  median  age;  ear 
lier  or  later  than  that  age  the  film  will  be  high! 
satisfactory  for  colour  balance  but  not  actuall 
on  the  ideal  aim.  The  professional,  howeve 
wants  his  film  always  to  be  on  the  idea 
aim — the  films  are  manufactured  at  the  cus 
tomer  aim  point  and  must  be  refrigerated  at  al 
times  to   ensure   that  they   remain  there 
Amateur  films  are  manufactured  slightly  offse 
from  aim  point,  and  with  the  normal  stora 
they    receive    on    dealers'    shelves  and 
amateurs'  homes,  they  drift  through  the  colou 
balance  aim  point  to  a  slightly  offset  on  th 
other  side.  If  amateur  film  is  refrigerated,  itwil 
never  reach  the  aim  point,  if  professional  film 
stored  at  room  temperature,  it  will  drift  prog 
ressively  away  from  the  aim  point. 
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Your  great  STREPSILS  Bonus  — 
H  September  1  st  1  977  to  November  30th  1  977 

Make  sure  of  your  stocks  now  for  that 
vital  extra  profit  this  winter. 

DON'T  DELAY  -  ORDER  THROUGH  YOUR  WHOLESALER  NOW! 


Boost  your  profits  ever  further  by  using  your  great  display  aids  to  give  additional  bonus. 
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Modern  agents  for  the 
relief  of  pain 


The  search  for  stronger  and  non-addictive  analgesics  has  led  to  a  better  understanding  of  the  way 
opiates  work  and  the  discovery  of  enkephalin,  an  opiate  produced  in  the  brain  itself  In  this  article,  Dr 
B.  A.  Whittle,  head  of  regulatory  affairs,  Reckitt  &  Colman  pharmaceutical  division,  explains  the 
background  to  the  development  of  buprenorphine  (Temgesic),  the  company's  new  analgesic  which 
has  30  times  the  analgesic  potency  of  morphine  and  is  currently  on  clinical  trial. 


Pain  is  the  subjective  symptom  of  many  dis- 
eases and  the  presence  of  pain  or  its  recurrence 
are  the  reasons  for  which  most  patients  consult 
their  doctor.  Advances  in  medicine  over  the 
past  half  century  have  now  reached  a  point 
where  many  painful  diseases  can  readily  be 
treated.  Nevertheless,  one  type  of  pain  remains 
which  seems  to  defy  all  onslaughts  upon  it,  and 
that  is  intractable  pain,  totally  unacceptable  to 
both  patient  and  doctor  alike.  The  existence  of 
pain  from  time  immemorial  has  been  a  constant 
stimulus  to  the  discovery  of  pain-relieving  sub- 
stances and  procedures. 

Naturally  occurring  pain  killers  such  as 
opium  have  been  used  since  classical  Greek 
times.  Opiates  deaden  pain,  produce  euphoria 
and  reduce  anxiety.  They  can  also  lead  to 
dependence  and  can  be  abused  if  they  fall  into 
the  wrong  hands.  Morphine  was  isolated  from 
opium  in  1803  by  Sertiirner;  he  named  it  after 
the  Greek  god  of  sleep,  Morpheus,  indicating 
the  early  recognition  of  its  sedative  effect.  The 
toxicity  and  addictive  properties  of  morphine 
were  discovered  only  after  it  had  become  estab- 
lished in  clinical  medicine.  Widespread  usage 
during  the  American  Civil  War  introduced  opi- 
ate addiction  as  a  significant  social  problem 
which  to  this  day  scientists  and  others  are 
striving  to  conquer. 

Unravelling  of  secrets 

The  search  for  effective  but  stronger  and 
safer  analgesics  has  led  to  intensive  research 
sponsored  by  governments,  academic  institutes 
and  the  pharmaceutical  industry.  The  goal  has 
recently  been  more  closely  defined  in  response 
to  growing  demands  for  safety  and  a  better 
understanding  of  the  mode  of  action  of  opiates. 
It  is  significant  that  the  most  potent  synthetic 
analgesics  discovered  and  tested  at  the  moment 
are  still  derived  from  opium,  and  their 
development  is  made  possible  only  by  the 
patient  unravelling  of  the  secrets  of  this  ven- 
erable compound. 

Some  opiates  exert  morphine-like  effects  to  a 
greater  or  lesser  degree  and  are  referred  to  as 
agonists  whilst  others  block  the  action  of  mor- 
phine and  are  known  as  antagonists.  Some 
N-substituted  compounds  also  block  the  action 
of  morphine. 

Naloxone  may  be  regarded  as  a  "pure"  nar- 
cotic antagonist.  At  the  other  end  of  the  spec- 
trum are  "pure"  agonists,  with  a  variety  of 
mixed  agonists-antagonists  in  between.  Their 
position  along  this  spectrum  qualitatively 
affects  their  efficacy  as  analgesics  and  the  com- 
pounds also  differ  quantitatively  in  terms  of 
potency.  High  analgesic  effectiveness  is 
associated  with  agonist  activity  but  para- 
doxically many  antagonist  compounds  also 


show  clinically  useful  analgesic  effects.  Other 
features  of  agonist  compounds  are  high  depen- 
dence liability,  euphoria,  respiratory  depre- 
ssion and  nausea  and  vomiting.  Antagonists, 
however,  do  not  produce  dependence;  they 
reverse  respiratory  depression  produced  by 
agonists  and  produce  dysphoria  or  even  hal- 
lucinations. 

Early  attempts  to  discover  non-addictive 
alternatives  to  the  opiates  produced  com- 
pounds such  as  pethidine  which  are  more  or  less 
agonist  and  which  are  free  of  dysphoric  effects. 
Unfortunately  they  are  not  free  from  depen- 
dence liability.  Others  such  as  methadone, 
which  are  weak  agonists,  have  found  a 
place  in  the  treatment  of  addicts  by  substituting 
for  more  addictive  compounds.  Recent 
research  for  synthetic  replacements  for  mor- 
phine has  concentrated  on  the  middle  of  the 
spectrum  in  an  attempt  to  balance  out  the  unde- 
sirable side  effects  associated  with  the  extreme 
ends  of  the  agonist-antagonist  continuum. 

Pentazocine 

Pentazocine  has  some  interesting  properties 
in  that  it  is  a  mixed  agonist-antagonist  and  if 
given  after  a  patient  has  received  a  course  of 
narcotic  drugs  may  precipitate  withdrawal 
symptoms.  It  has  relatively  low  potency  and 
efficacy  when  given  orally,  and  this  tends  to 
limit  its  usefulness.  The  introduction  of  pen- 
tazocine nevertheless  demonstrated  the  feasi- 
bility of  the  mixed  agonist-antagonist  approach 


and  accelerated  the  search  for  more  poteni 
compounds  with  this  type  of  activity. 

Work  carried  out  by  Bentley  and  others  waj 
based  on  the  oripavine  series  and  tested  m 
hypothesis  that  molecular  structures  havin 
greater  rigidity  than  morphine  and  its  analoj 
gues  might  be  expected  to  show  greater  recep 
tor  selectivity  and  potency.  That  this  selectivity 
had  been  achieved  was  shown  in  etorphine, 
compound  with  a  potency  up  to  10,000  time 
that  of  morphine.  However,  etorphine  am 
many  of  its  analogues  were  agonist  or  mainl 
agonist,  and  the  search  continued  for  thJ 
"ideal"  morphine  replacement,  that  is,  a  mixei 
antagonist-agonist. 

Buprenorphine 

The  compound  to  emerge  successfully  fron 
this  programme  was  buprenorphine,  which  ha: 
30  times  the  analgesic  potency  of  morphine  am 
is  effective  in  the  treatment  of  pain  associatei 
with  a  wide  range  of  diseases.  Doses  of  0.3 
0.6mg  appear  to  be  equivalent  in  analgesii 
activity  to  10-20mg  of  morphine  and  analgesi 
lasts  for  4  to  8  hours.  It  is  mildly  sedative, 
property  which  could  be  of  added  value  during 
the  painful  post-operative  recovery  period 
Buprenorphine,  as  well  as  a  number  of  com 
pounds  currently  being  researched  by  othei 
pharmaceutical  companies,  such  as  butor 
phanol  and  nalbuphine,  may  substantiall) 
replace  the  "classic"  narcotic  analgesics  in 
future,  since  regulating  authorities  as  well  a: 
the  medical  profession  are  likely  to  show  pre 
ference  for  compounds  with  less  abuse  poten 
tial  than  those  currently  available. 

An  interesting  feature  of  the  pharmacology 
of  mixed  agonist-antagonist  compounds  is  theiij 
unusual  dose  response  curve  in  tests  for  anti- 

Continued  on  p319. 


Compound 


Normorphine 

Morphine 
Pethidine 
Methadone 
Dextropropoxyphene 


Buprenorphine 
Pentazocine 
Nalbuphine 
Butorphanol 

Nalorphine 


Naloxone 


UK  trade  name 


Analgesic  dose  in  Type  of 
man  mg  (route)  agent 


Physeptone 

Doloxene 

Depronal 

Temgesic 
Fortral 


Lethidrone 


Narcan 


10-20  (sc,  im) 
25-100  (sc) 

5-10  (po,  sc) 
32-520  (po) 


0.3-0.6  (im) 
30-60  (im,  iv) 

2-4  (im) 

5-10  (iv) 

0.4  (im,  iv) 


Pure  agonist 


Agonists 


Mixed  agonist- 
antagonists 


Antagonist 
Pure  antagonist 
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Satisfaction  guaranteed- 

for  everyone 


Fbr  your  customers 

Medically  proven  formula 

In  Clinical  Trials  outperformed  all 
other  leading  brands  tested. 

Money  back  guarantee 

Your  customers  have  nothing  to  lose 
...  BUT  THEIR  DANDRUFF 


For  you 

Non-grocery  distribution 

Available  only  to  Chemists  and  better 
stores. 

Regular  heavyweight 
advertising  support  - 
from  5th  September 

A  massive £250,000-  large  spaces  in 
Daily  Newspapers  and  Women's 
Magazines  throughout  the  year. 


SPECIAL  LAUNCH  BONUS  AVAILABLE 

Order  now  from  your  wholesaler  or  Chesebrough-Pond's  Representative. 

Vaseline*  and  Vaseline  INTENSIVE  CARE*  are  registered  trade  marks  ot  Chesebrough  Ponds  Ltd. 
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4,  * 

Medicol 

ANTISEPTIC 


The  complaint. 


The  remedy. 


New  Jeyes  Medicol.  To  you,  it's  a  new  antiseptic. To  the  housewife  it's  old-fashioned  value  for  money. 
All  the  quality  you'd  expect  from  Jeyes  at  a  price  substantially  cheaper  than  its  major  competitor  (who 
wishes  to  remain  anonymous).  ipypM  ■  ■  ■ 

We  expect  Medicol  to  fill  a  few  tills.  After  you've  filled  your  shelves.  J  £  I  Lv  LXQ« 

Thetford,  Norfolk. 


_  . 


- 
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OCOC2H5 


</^>-CH2  NCH-CH2-N(CH3)2 


CH3 

Proproxyphene 


r-N-CH2-CH=C(CH3)2 


Pentazocine 


pN-CH2^] 


C(CH3)3 

:ch. 


Buprenorphine 


^Jew  agents  for 
pain  relief 

Continued  from  p316 


nociceptive  activity  in  animals.  Agonist  com- 
pounds produce  classical  dose  response  curves 
in  that  the  effect  increases  with  dose.  The  activ- 
ity of  antagonists  can  be  demonstrated  against  a 
background  of  agonist-induced  effects  and  in 
this  situation  produce  a  decrease  in  analgesic 
effect  as  the  dose  of  antagonist  is  increased.  The 
positive  and  negative  dose  response  curves  are 
combined  in  the  mixed  agonist-antagonists. 
These  compounds  have  a  dose  response  curve 
which  is  positive  in  the  range  of  useful  analgesic 
activity,  flatten-out  and  eventually  have  the 
characteristics  of  an  antagonist.  In  the  case  of 
buprenorphine  this  ceiling  effect  may  help  to 
explain  its  action  on  respiration  and  its  very  low 
dependence  liability.  Apart  from  its  potent 
analgesic  activity,  buprenorphine  has  been 
demonstrated  during  studies  at  the  National 
Institute  for  Drug  Abuse  in  the  USA  to  be 
potentially  useful  as  a  maintenance  drug  in 
treating  narcotic  addicts.  The  National  Institute 
stated  that  buprenorphine  "has  the  duration  of 
action  of  methadone,  is  an  effective  blocker  of 
narcotics,  has  a  lesser  abuse  potential  than 
methadone,  and  is  less  toxic  than  methadone". 

Butorphanol  (Bristol)  appears  to  be  similar 
to  pentazocine  in  antagonist  potency,  duration 
of  action  and  incidence  of  psychotomimetic 
effects.  Nalbuphine  (Dupont)  is  also  a  mixed 
agonist-antagonist  and  appears  to  have  rather 
less  psychotomimetic  effect  than  butorphanol. 

The  end  of  the  beginning 

This,  however,  is  by  no  means  the  end  of  the 
story  of  pain  and  its  control,  but  perhaps  just 
the  end  of  the  beginning.  It  is  known  that 
opiates  interact  strongly  with  molecular  recep- 
tors in  certain  specific  areas  of  the  brain.  It  now 
appears  that  opiates  are  mimicking  the  action 


of  a  chemical  normally  produced  in  the  brain 
itself.  This  chemical  is  an  endogenous  opiate, 
which  has  been  named  "enkephalin"  (Greek 
for  "in  the  head").  The  search  for  such  an  elu- 
sive endogenous  opiate  had  been  the  target  of 
opiate  researchers  for  many  years,  and  the 
identification  in  1 974  of  enkephalin  by  Hughes 
and  his  colleagues  in  Aberdeen  was  heralded  as 
a  major  discovery.  However,  the  Aberdeen 
team,  who  were  working  in  close  conjunction 
with  the  research  laboratories  of  Reckitt  and 
Colman,  were  not  the  only  ones  in  this  field  of 
research.  Snyder  in  America,  and  Terenius  in 
Sweden  were  also  striving  to  characterise  this 
brain  peptide.  Hughes  and  Kosterlitz  showed 
that  there  were  two  closely  related  enkephalins 
which  were  pentapeptides  having  four  amino- 
acid  residues  in  common  and  differing  only  in 
respect  of  the  5th  amino  acid — either 
methionine  or  leucine.  Subsequently  agonist 
activity  has  been  demonstrated  using  even 
smaller  peptides.  Methionine-enkephalin  is 
closely  related  to  another  naturally  occurring 
brain  peptide,  beta-lipotropin,  produced  in  the 
pituitary.  Intense  research  is  continuing  to 
establish  the  complex  inter-relationships  bet- 
ween these  and  other  brain  peptides. 

Action  of  brain  peptides 

It  would  appear  that  these  peptides  act  as 
either  neuro-transmitters  at  opiate  receptors  in 
the  brain,  or  as  neuro-modulators,  which  could 
work  by  modifying  the  release  of  other  neuro- 
transmitters. In  any  event  enkephalin  is  found 
in  the  same  areas  of  the  brain  as  the  receptors 
are  found.  By  virtue  of  its  action,  enkephalin 
can  produce  analgesia  comparable  to  that  of 
morphine  itself. 

The  reason  that  the  body  does  not  become 
addicted  to  its  own  endogenous  opiate  is  prob- 
ably related  to  the  life  span  of  the  two  molecu- 
les; morphine  derivatives  are  long-lived  and 
therefore  interact  with  the  system  in  a  pro- 
longed way,  whereas  enkephalin,  like  other 
neuro-transmitters,  is  rapidly  degraded,  a  situ- 
ation which  is  not  conducive  to  producing 
tolerance.  This  fact  alone  opens  up  the  fas- 
cinating  vista   of  peptide-based  synthetic 


agonist-antagonist  analgesics;  these  could  well 
prove  to  be  the  long-sought  after  "ideal"  non- 
addictive  pain-killers. 

Opium  —  morphine  —  opiate  alkaloids  — 
opiate  derivatives,  natural  and  synthetic  — 
endogenous  opiates  and  novel  peptides:  A  long 
history  of  research  into  pain  and  its  treatment 
starting  with  "opion".  Nearly  200  years  after  he 
wrote  them,  Dr  Thomas  Sydenham's  words 
nevertheless  still  ring  true:  "Among  the 
remedies  which  it  has  pleased  the  Almighty 
God  to  give  man  to  relieve  his  suffering,  none  is 
so  universal  and  efficacious  as  opium." 


Books 


Cholesterol 

John  R.  Sabine,  Marcel  Dekker  Inc,  270 
Madison  Avenue,  New  York  10016,  USA. 
91/4  x  6in.  Pp  512.  SwFr  82. 

This  book  attempts  to  integrate  the  literature 
on  cholesterol  into  a  comprehensive  study. 
Three  basic  issues  are  reviewed:  the  role  of 
cholesterol  in  mammalian  systems  and  the 
mechanisms  whereby  it  enters  and  leaves  these 
systems;  the  physiological  and  pharmacological 
controls  on  cholesterol;  and  the  evidence 
implicating  cholesterol  in  the  etiology  of  var- 
ious diseases,  particularly  atherosclerosis, 
cancer  and  cholelithiasis. 

Preparing  an  Organisation  Manual 

J.  C.  Morrell,  FCA  AMBIM,  British  Institute  of 
Management  Foundation,  Management 
House,  Parker  Street,  London  WC2.  8V2 
x  5V2in.  Pp  120.  £4.85. 

The  purpose  and  functions  of  manuals  is 
explained  and  preparation,  content,  format, 
issue  and  updating  examined.  The  book  is 
intended  for  those  responsible  for  conveying 
company  information,  rationalising  pro- 
cedures, issuing  standards,  supervising  staff  and 
training,  as  well  as  those  already  responsible  for 
producing  a  manual. 
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Classified 
Advertisements 

Situations  Vacant? 
Hospital  Appointments? 
Trade  Services? 
Business  Opportunities? 
Wanted? 
For  Sale? 

A  classified  advertisement  in  Chemist  &  Druggist 
gets  results. 

Put  it  to  the  test  by  posting  us  your  next  ad.  or  by 
telephoning  us  on:  01-353  3212. 
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Bhopfitting 
Equipment 

rwo-chamber  'aerosols' 

She  Presspack  "aerosol"  system,  soon  to  be 
itroduced  to  UK  can  manufacturers  and  con- 
ract  fillers,  comprises  an  inner  plastic  chamber 
vhich  holds  the  product  and  is  filled  from  the 
op,  and  pressure  gas  contained  between  the 
nner  chamber  and  outer  container.  Therefore, 
;as  and  product  do  not  come  into  contact.  The 
[as,  such  as  compressed  air  or  nitrogen,  is  filled 
inder  pressure  through  a  small  hole  in  the  base 
)f  the  aluminium  or  tinplate  can  and  is  then 
ealed.  When  the  valve  is  depressed,  the  gas 
inder  pressure  "squeezes"  the  inner  container 
ind  forces  out  pure  liquid  through  the  jet, 
;ither  in  the  form  of  a  spray  or  as  a  controlled 
low  depending  on  the  viscosity  of  the  product 
ind  the  required  application.  Some  advantages 
Claimed  by  Rhenag  AG,  Schwarzhorngasse 
.70,  CH-8260,  Stein  am  Rhein,  Switzerland, 
ire  that  up  to  99  per  cent  of  the  product  con- 
ents  are  emptied,  the  can  may  be  used  in  any 
position  and  the  action  is  not  affected  by  low 
:emperatures.  Tests  are  said  to  have  shown 
:hat,  with  the  exception  of  foams,  all  products 
marketed  in  aerosol  form  can  be  handled  by  the 
Presspack  system,  including  viscous  liquids. 


Volumetric  filling  machines 

Volumetric  filling  machines,  from  National 
Instrument  Company,  Inc.,  4119  Fordleigh 
Road,  Baltimore,  Maryland,  21215,  USA,  the 
Filamatic  series  700  CE,  can  handle  from  one 
dram  to  one  gallon  of  any  flowable  liquid,  at 
temperatures  from  ambient  to  200°F.  Products 
that  can  be  handled  include  petrolatum,  lip 
pomade,  ointments,  candle  wax  and  solid 
deodorants.  The  fillers  are  available  as  semi- 
automatic and  automatic  types,  with  two  to  12 
nozzles,  and  rates  of  up  to  240  containers  per 
minute. 


and 


Floor  screens  strengthened 

The  floor  contamination  screens,  developed  by 
Dycem  Ltd,  Parkway  Trading  Estate,  Bristol 
BS2  9YB,  are  now  available  in  a  double  thick- 
ness for  installations  where  heavy  wheeled 
traffic  passes  into  a  "clean"  area.  The  screens 
have  been  developed  from  an  inherently 
"tacky"  and  non-slip  material  with  high  triction 
properties  which  enable  it  to  strip  off  and  retain 
any  particulate  contamination  that  comes  into 
contact  with  its  surface.  Cleaning  is  by  washing 
with  soap  and  water.  Two-week  free  trials  are 
available  on  application. 

Portable  flocculator 

Voss  Instruments  Ltd,  Faraday  Works,  High 
Street,  Maldon,  Essex,  have  produced  a  light- 
weight portable  flocculator  in  a  polished  wood 
case  measuring  52  x  33  x  18cm.  The  opened 
case  acts  as  a  base  and  the  model  is  a  mod- 
ification of  the  Voss  standard. 


Smoke  detector 

Photain  Controls  Ltd,  Unit  18,  Hangar  3,  The 
Aerodrome,  Ford,  Arundel,  West  Sussex,  have 
introduced  a  new  model  (Type  SDO/LED)  of 
smoke  detector  (£80  ex  VAT)  specifically 
designed  for  larger  duct  sizes  up  to  3  m  diame- 
ter or  square.  The  unit  comprises  3  parts: — Pro- 
jector— containing  a  visible  light  emitting  diode 
which  projects  an  orange  coloured  beam  of 
light  across  the  duct;  receiver  containing  a 
photo-electric  cell  and  optical  system,  control 
unit  containing  the  power  supply,  indicator 
lamps,  variable  sensitivity  control  and  oper- 
ational relay. 

As  the  smoke  obscures  the  beam  to  the  point 
set  by  the  sensitivity  control,  the  relay  becomes 
de-energised  providing  the  appropriate  control 
and  alarm  function.  Reset  from  this  condition 
can  be  either  automatic  on  smoke  ceasing,  or 
manual  as  required. 

Also  available  from  Photain  is  a  range  of 
miniature  photoconductive  cells  manufactured 
by  Moririca  Ltd.  of  Japan,  and  designated  the 
"4H  series"  (from  £0.60  — £1). 

Display  packaging  kit 

A  packing  kit  for  use  by  the  manufacturers  of 
small  consumer  goods  for  retail  display,  has 
been  introduced  by  Bell  Products  Ltd,  Ox 
Lane,  Harpenden,  Herts.  The  cylindrical, 
transparent  Bellpak  uses  tinted  plastic  orig- 
inally adopted  for  emergency  windscreens.  By 
producing  own  packs  in  batches,  as  required,  a 
manufacturer  could  cut  storage  space  and 
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reduce  the  amount  of  tied  capital.  Advantages 
claimed  for  the  Bellpak  are  that  besides  being 
immediately  visible,  a  variety  of  products  can 
be  identified  by  labels  seen  through  the  plastic. 
The  kit  includes  a  pedal-operated  stapling 
machine  with  staples,  end  closures  and  plastic 
sheet  to  make  half-round  or  oval  packs  up  to 
6  in  diameter  and  30  in  long.  Further  sections 
are  being  developed. 

Counting  machines 

Hunting  Electrocontrols  Ltd,  Cambridge 
Road,  Bedford,  have  introduced  the  HM5000 
version  of  Mastercount  feeding,  counting  and 
batching  system  which  replaces  the  DMS500 
version  originally  marketed  by  Decca  Radar 
Ltd.  The  new  models  can  detect  items  down  to  a 
3  mm  cube,  batch  sizes  can  be  from  1  to  999  and 
count  accuracy  is  normally  100  per  cent  accord- 
ing to  the  company.  Counting  speeds  of  up  to 
1,500  parts  per  minute  are  obtainable  with 
batch  outputs  of  up  to  40  per  minute. 

Shelving  with  minimum  supports 

Gripsafe  Minor  shelving  system  has  been 
designed  by  Finspa  Engineering  Co,  Ltd, 
Houghton  Street,  West  Bromwich,  to  provide 
extended  storage  space  with  a  minimum  of  ver- 
tical supports.  It  employs  just  end  frames  and 
shelf  beams,  which  accept  flush-fitting  timber 
or  metal  shelves  and  are  vertically  adjustable. 
End  frames  are  available  in  heights  from  lm  to 
3m  with  depths  of  0.6m  to  1.2m  and  shelf 
beams  from  0.92m  to  2m. 
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nu-form 


People  were  embarrassed 
to  sell  it. 
Now  they  sell  millions. 


LUBRICATING  JELLY 

WATER  SOI.UHCE 

RE-ORDER  CODE  41 


People  are  embari 

tO  Sell  it- 
There  was  a  certain  amount  of 
embarrassment  among  chemists 
when  they  first  started  displaying 
Durex  and  Tampax. 

But  there  soon  proved  to  be  an 
enormousdemandforthese  products. 

They  now  sell  millions. 

The  same  applies  to  Johnson  & 
Johnson's  K-Y  Lubricating  Jelly. 

Dryness  may  bean  uncomfortable 
problem  to  tal  k  about,  but  it's  an 
uncomfortable  problem  that  many 
women  have  to  live  with. 

And  by  displaying  K-Y  Jelly  you'll 
not  only  be  helping  a  lot  of  women 
you'l  I  also  be  helping  you rself. 


People  were  embarrassed 
to  sell  it. 
Now  they  sell  millions. 

It's  used  and  recommended 
by  doctors  and  surgeons  throughout 
the  country. 

(They  use  it  whenever  internal 
j examinations  are  needed). 

And  because  it  has  been 
::r  thoroughly  tested  and  researched 
I  women  can  be  sure  it  is  safe. 

It's  therefore  ideal  for  use  with 
sheaths  and  as  an  aid  to  inserting 
diaphragms  and  tampons. 

When  a  major  retail  chemist  put 
K-Y  Jelly  on  the  counter  next  to  Durex 
they  doubled  their  sales. 

You  can  also  double  your  sales 
too,  just  by  displaying  K-Y  Jelly  on 
your  counter. 

And  to  make  sure  that  your 
customers  know  all  about  it  we'll  be 
spending  around  £50,000  supporting 
the  brand. 

This  includes  a  press  campaign 
in  womens  magazines  and  national 
newspapers. 

Sotheonly  embarrassing  thing 
about  selling  K-Y  Jelly  will  be  your 
extra  profits.  KY  JELIY 

O'Rpq  Trade  MarkC  Limited  Slough 
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Chemist'  referendum? 

As  you  so  cogently  stated  in  your  Comment 
(August  13,  p  207)  the  Council's  apparent  divi- 
sion over  the  question  of  so-called  advertising, 
must  inevitably  produce  a  situation  "even  more 
unsatisfactory  than  it  already  is." 

The  Pharmaceutical  Society's  journal  refers 
to  the  question  as  "Playing  with  fire"  and  not 
unnaturally  attempts  to  justify  maintenance  of 
the  status  quo.The  title  is  apt  indeed,  but  in 
exactly  the  opposite  sense  to  which  the  editorial 
intends.  Events  are  vastly  different  from  the 
time  when  the  Tees-side  Branch  put  forward  its 
original  motion  in  1937  and  the  present  argu- 
ment that  to  allow  the  use  of  the  single  descrip- 
tive title  "chemist"  would  favour  the  larger 
concerns,  must  be  seen  to  be  abject  nonsense. 
The  largest  multiple  was  allowed  to  use  it  so 
long  that  it  now  no  longer  needs  to  do 
so — Boots  and  the  word  "chemist"  in  the  public 
mind  are  now  synonymous  and  a  Society  which 
proceeds  only  against  offenders  who  are  small 
enough  (or,  as  in  the  case  of  ICML,  gentle- 
manly enough)  and  carefully  avoids  taking 
punitive  measures  against  the  Co-operatives, 
can  hardly  expect  to  retain  the  respect  of  gen- 
eral practice  members  as  a  whole. 

To  allow  the  use  of  the  single  descriptive 
word  "chemist"  linked  to  an  agreed  policy 
defining  clearly  what  else  may  and  may  not  be 
done,  impartially  enforced,  would  not  only  be 
seen  to  be  manifestly  fair  to  small,  as  well  as 
large,  but  would  generally  restore  both  cred- 
ibility and  respect  for  the  Council. 

Anyone  uses  title 

At  the  present  time  any  Tom,  Dick  or  Harry 
uses  the  words  -chemists"  (large  type)  "sun- 
dries" (small  type)  with  impunity,  whilst  the 
only  person  who  may  not  use  it  is  the  chemist. 
In  one  instance,  I  drew  the  attention  of  the 
Society  to  a  cut  price  drug  store,  which  blatantly 
displayed  the  traditional  chemists'  carboy 
within  two  doors  of  a  pharmacy — a  "sign  or 
emblem  calculated  to  deceive"  under  the 
Pharmacy  and  Poisons  Act.  The  premises 
were  duly  solemnly  photographed  by  the  Soc- 
iety's inspector — action  nil. 

The  general  practice  feeling  of  dissatisfaction 
wOuld  appear  to  be  so  widespread  that  a 
referendum  of  the  membership  is  an  absolute 
essential  and  the  Council  should  without  delay- 
ing tactics,  set  up  such  a  referendum  direct  to 
the  membership  and  not  at  a  delegates'  con- 
ference— "the  will  of  the  people  shall  prevail". 
Or  has  this  simple  definition  of  democracy  been 
overlooked? 

The  profession  needs  leadership  and  inspi- 
ration in  these  troubled  days  as  it  has  never 
needed  it  before.  Mrs  Leigh  stands  on  the 
threshold  of  her  term  of  office,  she  can  be 
remembered  as  the  president  who  united  the 
profession,  giving  it  that  leadership  and  inspi- 
ration, or  she  can  slide  into  oblivion  as  "just 
another  president".  If  she  chooses  the  former 
course,  then  I  and  hundreds  of  general  practice 
pharmacists  will  back  her  to  the  hilt.  The  Coun- 
cil must  not  sit  back  and  fiddle  over  minor 
issues,  whilst  pharmacy  burns. 

To  deal  with  a  divided  profession  is  just  what 


David  Ennals  and  his  ilk  want.  I  cannot  and  will 
not  believe  that  the  profession  will  fail  to  give 
wholehearted  support  to  a  parent  body  which 
accepts  its  responsibilities  and  gives  leadership, 
but  not  to  one  which  sheds  its  high  respon- 
sibilities and  dodges  the  issue.  Snarling  and 
yapping  over  little  issues  will  command  the 
respect  of  no  one. 

Your  comment  goes  on  to  ask,  "How  can  and 
should,  a  divided  Council  bring  pressure  to  bear 
on  future  'offenders'  against  the  advertising 
code?"  I  would  go  further  and  ask,  "In  the 
absence  of  a  referendum  how  dare  it?" 

Edwin  C.  Evens 
Plymouth,  Devon 

Reminder  of  Christmas  past 

You  may  be  interested  to  read  the  following, 
taken  from  "The  revenge  of  Moriarty"  by  John 
Gardner.  The  place  is  a  pharmacy  near  Baker 
Street,  London.  The  date  is  1896.  The  chemist 
is  the  one  who  supplied  Sherlock  Holmes  with 
cocaine. 

"Even  in  Orchard  Street,  Charles  Bignall, 
the  chemist,  made  certain  that  he  was  well  set 
up  with  good  supplies  of  all  those  extra  little 
things  which  were  much  in  demand  in  the  weeks 
just  before  the  Christian  feast  of  the  winter 
solstice.  He  had  been  busy  looking  over  his 
orders — Blaud's  very  superior  antibilious  pills, 
blue  and  black  draught,  liver  pills,  Cascara  sag- 
rada — when  the  lady  came  into  his  shop  for  a 
small  purchase,  a  simple  two  ounce  bottle  of 
Wyeth's  beef  juice." 

Doubtless  this  was  the  forerunner  of  the  pre- 
sent day  Christmas  coffret  trade. 

W.  P.  Richards 
Newcastle-under-Lyme,  Staffs 

Margarine  exchange 

I  enclose  a  wrapper  from  Outline.  Your  readers 
may  be  interested  to  learn  that  the  makers.  Van 
den  Berghs  &  Jurgens  Ltd,  are  offering  free 
Cooltan  suncare  products  (sun  bronzing  cream, 
liquid  creme,  sun  bronzing  oil  and  Sundowner 
after  sun  moisturiser),  without  limit,  in 
exchange  for  plastic  lids  and  stamps  to  cover 
return  postage. 

It  would  be  interesting  if  Cooltan 
Laboratories  could  tell  us  what  prices  they  are 
charging  Van  den  Berghs  &  Jurgens  and  how 
these  prices  compare  with  the  best  terms  to 
chemists  and  other  retailers.  And  if,  at  the  end 
of  the  summer,  we  are  left  with  unsold  stocks  of 
Cooltan,  they  would  exchange  them  for  free 
margarine. 

R.  Hutchinson 

Harrow  Weald,  Middlesex 

Kathleen  Court  (England)  Ltd  told  C&D  that 
the  company  gives  retailers  varying  discounts 
according  to  the  size  of  their  Cooltan  orders. 
The  arrangement  with  Van  den  Berghs  & 
Jurgens  is  related  to  the  fact  that  the  latter 
contribute  towards  the  costs  of  advertising. 

Pharmacists  and  clioquinol 

We  read  with  interest  the  views  expressed  by 
members  of  the  Pharmaceutical  Society  Coun- 
cil at  last  month's  meeting  (C&D,  August  13, 
p224)  relative  to  the  statement  issued  by  the 
Committee  on  Safety  of  Medicines  concerning 
clioquinol. 

It  would  seem  the  decision  to  recommend 
that  products  containing  clioquinol  be  put  on  to 
"prescription  only"  was  influenced  by  recent 
Press  articles  referring  to  the  Japanese  disease 
SMON  and  was,  obviously,  due  to  a  desire  to 
"play  it  safe".  Curiously,  SMON  was  first 
described  in  Japan  in  the  mid  1 950s,  so  why  has 
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it  taken  the  CSM  so  long  to  reach  the  present 
decision?  Whilst  "playing  safe"  may  be  an 
admirable  quality  in  a  safety  committee,  we 
agree  with  the  Council's  observation  that  the 
"prescription  only"  tag  fails  to  improve  upon  a 
pharmacist  giving  an  exact  dosage  when  mak- 
ing a  sale  under  qualified  supervision. 

Pharmacists  are  a  responsible  body  pos- 
sessing a  public  conscience  equal  to  that  of  doc- 
tors and  can  be  relied  upon  to  ensure  con- 
formity to  any  dosage  limitations  the  CSM  may 
consider  desirable.  SMON-like  cases  outside 
Japan  remain  extraordinarily  rare,  despite 
widespread  usage  of  the  drug  over  several 
decades,  and,  in  our  opinion,  a  logical  approach 
to  this  matter  would  be  to  impose  a  limitation 
on  a  total  dose  in  any  course  of  probably  two 
weeks'  duration  with  a  maximum  intake  of  say 
500  mg  daily. 

C.  J.  Abbott 

Vitabiotics  Ltd 
Wembley 

Pathetic  recommendation 

Pharmacy  has  been  run  for  too  long  by 
businessmen  with  sufficient  income  from  other 
sources  not  to  worry  too  much  about  the  level 
of  NHS  payment.  For  the  PSNC  to  recommend 
the  divisive,  too  little  too  late,  Ennals'  pro- 
posals is  pathetic. 

We  already  subsidise  the  NHS  by  60%  with 
the  diversification  of  counter  trade,  to  expect  us 
now  to  help  a  reasonable  distribution  of  phar- 
macies by  denying  profits  of  a  few,  to  give  to  the 
unprofitable  majority  is  adding  insult  to  injury. 
My  social  conscience  and  philanthropic  nature 
has  been  taken  for  granted  and  is  fully  stretched 
already.  "Divide  and  rule"  was  never  very 
effective  in  the  long  term  view  of  history.  Even 
for  Rome  it  was  pro  tern. 

The  fact  remains  that  pharmacists  have  never 
been  properly  paid  for  their  degree  and  qual- 
ifications. Far  too  much  emphasis  has  been  on 
the  "numbers  game,"  so  that  profitability  and 
the  accumulation  of  capital  can  only  be 
achieved  by  attempting  to  dispense  impossible 
numbers  of  prescriptions.  This  is  not  in  the 
patient's  or  the  pharmacist's  interest  and  as 
time  goes  by  the  chance  of  a  fatal  mistake 
increases. 

That  one's  individual  freedom  is  lost,  a  basic 
human  right  for  which  many  have  given  their 
lives  in  the  past,  is  totally  ignored.  But  ask 
yourself  when  did  you  last  have  a  holiday? 
Where  is  your  five-day  week?  Who  has  a  9-5 
pm  day? 

The  PSNC  should  ask  for  a  minimum  pair  of 
water-wings  to  enable  pharmacy  to  float,  in  the 
form  of  a  solid  £4,000  basic  practice  allowance 
to  set  against  wages,  rent,  rates,  etc,  and  a  pro- 
fessional fee  of  40p  to  make  all  those  years  of 
study  worthwhile  and  the  qualification  more 
meaningful. 

The  "numbers  game"  encouraged  one  of  the 
nastier  of  the  seven  deadly  sins  —  greed,  the 
basic  motivation  of  capitalism  at  its  worst.  If 
one  closed,  the  other  would  do  more  pre- 
scriptions so  why  should  he  care.  The  public 
only  moans  the  passing  of  the  last  remaining 
one,  too  late  —  a  third  remaining  are  run  by 
pharmacists  over  60.  The  PSNC  is  naturally 
wary  of  reaction  to  sanctions  at  grass  root  level 
but  to  delay  a  conference  until  October  is  inex- 
cusable. A  postal  referendum  is  essential  ask- 
ing:— 

1.  Are  you  for  or  against  the  Ennals'  proposals? 

2.  Do  you  support  sanctions  to  cease  Sunday 
and  Public  Holiday  rotas  and  not  to  dispense 
after  5  pm  week  days? 

3.  Would  you  withdraw  urgent  dispensing? 

continued  on  p  325 
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Yovfae  got  a  full  stock 
of  all  your  prescription  needs 

in  your  local  Barclays  depot. 


You  can't  stock  everything. 
But  we're  never  far  away 
with  a  really  fast,  really  reliable 
pharmaceutical  delivery  service.  4 
Tell  us  what  you  need  and 
when  you  need  it. 
Well  be  there.  S| 


Barclays 


BARCLAYS,  19c  Orgreave  Close,  Sheffield  S13  9 NT. 
The  national  company  with  the  local  service. 


3  September  1977 

Letters 
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4.  Ultimately  to  obtain  proper  recognition  of 
the  value  of  the  pharmaceutical  qualifications 
and  increase  in  professional  fee  should  we 
organise  a  short,  sharp  complete  withdrawal  of 
hospital,  industrial,  wholesale  and  retail  phar- 
macists? 

"Open"  meetings  should  be  held  by  all  Local 
Pharmaceutical  Committee's  as  soon  as  poss- 
ible so  that  individuals,  who  are  not  on  com- 
mittee, can  debate  and  who  may  otherwise  feel 
unrepresented  at  the  October  conference  in 
London  where  time  and  numbers  will  be 
limited. 

This  offer  is  a  mere  £3m  from  the  Depart- 
ment and  £2m  from  us  within  the  system  by 
differential  on  cost.  The  Inland  Revenue  recap- 
tures £500  out  of  any  £  1 ,000  gained  which  will 
not  cover  even  the  staff  wage  increases  let  alone 
replace  inflated  stock.  Obviously  pharmacy 
today  is  a  modern  form  of  slavery  and  we  can- 
not expect  any  personal  increase  in  living  stan- 
dards or  job  satisfaction.  Surely  this  can  be 
changed  and  the  offer  rejected? 

We  cannot  wait  until  another  50%  close  and 
only  5,000  remain,  for  at  that  stage  no  amount 
of  faith  or  praying  is  likely  to  produce  a  small 
boy  with  five  barley  loaves  and  two  small  fishes. 
It  will  take  more  than  a  miracle  to  redistribute 
sufficient  to  all  remaining.  By  then  the  initials 
PSNC  will  be  engraved  on  tablets  sent  down 
from  Holyhead  Mountain  and  be  interpreted 
by  the  Department  as  Positively  Senile  Nut 
Cases. 

R.  N.  Thomas 

Holyhead 


William  Ransom  increase 
profit  margin 


Dr  W.  S.  Munro  (Armour) 


The  pre-tax  profit  of  William  Ransom  &  Son 
Ltd  in  the  year  to  March  31  rose  to  £549,118 
from  £537,439  in  the  previous  year,  whereas 
the  profit  after  taxation  increased  to  £290,529 
from  £246,847.  The  greater  percentage 
increase  in  the  after-tax  profit  was  mainly  due 
to  stock  appreciation  relief.  The  turnover  was 
£1,978,330  (£1,811,470  in  the  previous  year), 
and  exports  amounted  to  £946,059 
(£864,906),  accounting  for  48  per  cent  (46  per 
cent)  of  total  turnover. 

Work  on  a  new  building  is  scheduled  to  begin 
on  October  17  and,  when  complete,  is  expected 
to  lead  to  an  increase  in  the  volume  of  business. 
The  chairman,  Mr  Michael  Ransom,  reports 
that  there  has  been  an  encouraging  increase  in 
turnover  in  the  first  four  months  of  the  current 
year,  which  shouldgiveimprovedinterimresults. 

Tagamet  approved  in  US 

Smithkline  Corporation  has  received  approval 
from  the  United  States  Food  and  Drug 
Administration  to  market  Tagamet 
(cimetidine)  for  the  treatment  of  duodenal 
ulcer  and  pathological  hypersecretory  con- 
ditions such  as  Zollinger-Ellison  Syndrome. 
The  product  was  approved  in  the  "remarkably 
short  time  of  less  than  a  year,"  according  to  the 
UK  company,  because  British  laboratory 
studies  and  clinical  trial  results  were  accepted 
by  FDA  in  addition  to  the  data  obtained  in  the 
United  States.  Tagamet  was  introduced  in  the 
UK  in  November  1976  and  it  is  planned  to  seek 
marketing  approval  worldwide. 

Bayer  AG  sales  up 

During  the  first  six  months  of  1977,  sales  of 
Bayer  AG  increased  (against  the  same  period, 
1976)  by  5  per  cent  to.  DM5,265  million 
(DM5,013m).  Domestic  sales  (up  8.5  per  cent) 

Ian  Brownlee  (Aerosois  Int.) 


accounted  for  DM2, 226m  (DM2,052m)  and 
exports  (up  2.6  per  cent)  for  DM3,039m 
(DM2, 961m).  In  the  second  quarter  domestic 
sales  rose  by  6.4  per  cent  and  exports  by  1  per 
cent.  Income  before  tax  during  the  first  six 
months  was  DM434m  (DM456m),  down  4.8 
per  cent. 

World-wide  sales  in  the  first  half  of  1977 
increased  by  1.7  per  cent  to  DM1 1,024m 
(DM10, 841m),  of  which  DM5, 718m 
(DM5, 602m)  were  achieved  in  the  second 
quarter,  a  rise  of  2.1  per  cent.  Income  before 
tax  was  DM624m  (DM65 lm),  down  4.1  per 
cent. 

Briefly 

The  telephone  number  of  Independent  Chem- 
ists Marketing  Ltd  is  now  Warminster  (0985)- 
21  5555. 

Elga  Group  have  been  awarded  an  order  for  the 
largest  quantity  of  small  deionisers  ever  sup- 
plied by  them  under  one  contract.  The  order, 
from  the  Government  of  Iraq,  is  to  supply  500 
Elgastat  Bl  13  cartridge  deionisers,  worth  more 
than  £40,000. 

Appointments 


Armour  Pharmaceutical  Co  Ltd:  Mr  A.  R.  Jef- 
feries,  financial  director,  and  Dr  William  Sim 
Munro,  medical  director,  have  been  appointed 
to  the  board  of  directors.  Mr  Jefferies  joined 
the  company  in  November  1975  and  Dr  Munro 
in  April  1976. 


Continued  on  p326 
David  Baines  (RHM  Foods) 
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Aerosols  International  Ltd:  Mr  Ian  Brownlee 
has  been  appointed  marketing  manager.  He 
was  formerly  with  the  parent  company,  Cad- 
bury  Schweppes. 

RHM  Foods  Ltd:  Mr  David  Baines  has  been 
appointed  chief  executive  for  Energen  Foods. 
He  was  previously  managing  director  of  J.  A. 
Sharwood  &  Co  Ltd,  and  more  recently  RHM 
Foods'  deputy  marketing  director. 

Wellcome  Foundation  Ltd:  Dr  Alex  Stuart  and 
Dr  Keith  Elcome  have  become  head  and  assis- 
tant head,  respectively,  of  the  chemical 
development  laboratories  in  Dartford.  Dr 
Stuart  joined  the  company  in  1967  and  was 
previously  head  of  development  research.  Dr 
Elcome  joined  the  company  in  1950  and  was 
previously  section  head  in  the  process 
development  department. 


Johnsen  &  Jorgensen  (Plastics)  Ltd  have 
appointed  T.  Y.  Chu  &  Co  Ltd,  Hong  Kong,  as 
agents  for  Jaycap  and  Jaypour  tamper-proof 
closures  and  the  Securitainer  tamper-proof 
pack  in  both  Hong  Kong  and  Taiwan.  T.  Y.  Chu 
&  Co  Ltd  is  one  of  the  largest  packaging  special- 
ists in  the  area  with  customers  mainly  in  the 
pharmaceutical  industry. 

The  multi-million  pound  plant  being  built  at 
Thomas  Morson  &  Son,  Enfield,  Middlesex 
was  recently  visited  by  one  of  the  top 
executives  of  the  parent  company.  Mr 
Huskel  Ekaireb,  executive  vice-president  of 
Merck  &  Co  Inc,  parent  company  of  TMS, 
visited  the  plant  to  see  progress  on  a  £15 
million  organic  chemicals  plant  which,  when 
completed  in  early  1979,  will  be  making  the 
active  compound  for  a  major  new  painkilling 
drug.  Mr  Geoff  Rosser,  operations  director 
(left),  describes  the  plant  to  Mr  Ekaireb 
(centre).  Looking  on  are  TMS  production 
manager  Mr  Laurie  Wolf  and  works 
manager,  Mr  Dan  Cullen. 
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Coming  events 


Tuesday,  September  6 

Epsom  and  District  Branch,  Pharmaceutical  Society, 

Seminar  room.  Epsom  District  Hospital,  Dorking  Road,  Epsoi 
at  7.45  pm.  Mr  A.  J.  Smith  (chief  executive,  PSNC)  on  "Planni 
distribution",  followed  by  question  and  answer  session  on 
remuneration. 

Wednesday,  September  7 

Worthing  and  West  Sussex  Branch,  National 
Pharmaceutical  Association,  Club  Room.  Ferring  Village 
Hall,  Ferring,  at  8  pm  Meeting  on  "NHS  remuneration— th 
present  position" 

Thursday,  September  8 

Burnley  Branch,  Pharmaceutical  Society,  Mackenzie  Me 
ical  Centre,  Burnley,  at  8  pm.  Film  and  talk  by  the  Hollisti 
Organisation  on"Stoma  care" Joint  meeting  with  BMA. 

South  Cheshire  Branch,  Pharmaceutical  Society,  Swan 
Hotel,  Tarporley.  at  7.30  pm.  Mr  A.  J.  Smith  (chief  executive 
PSNC)  and  Mr  M.  D.  Brining  (financial  executive,  PSNC)  c 
"Defects  in  the  current  contract." 


Advance  information 

Royal  Institute  of  Chemistry  Exhibition,  Renold  Building 
University  of  Manchester  Institute  of  Science  and  Technolog 
Manchester,  September  27-29 

Business  Equipment  Trade  Association,  International 
Business  Show,  National  Exhibition  Centre,  Birmingham, 
October  1 1-20 

Society  of  Cosmetic  Chemists:  Symposium  on  "Cosmetic 
and  Toiletries — Safety  Assurance"  National  Exhibition  Centre 
Birmingham,  November  7-9,  (Applications  by  October  T, 
Residential  postgraduate  course  in  cosmetic  science,  Palac 
Court  Hotel,  Bournemouth,  November  20-26  (Applications  b 
October  31 ,  limit  40  places).  Details  from  Society  of  Cosmeti 
Chemists,  56  Kingsway,  London  WC2B  6DX. 

36th  Exposition  of  Chemical  Industries,  McCormick  Place 
Chicago,  December  5-8.  Details  from  International  Expositioi 
Company,  200  Park  Avenue,  New  York,  NY  10017. 


"Road line  offer 
the  most  efficient 
nationwide 


Mr.  Harry  Jenkins,  Servier  Laboratories  Ltd.  and  Fontarel  Ltd. 
Full-time  distribution  manager,  spare-time  football  enthusiast 


Make  it  easy  on  yourself.  Roadline  Trade 
Routes  can  deliver  the  goods.  And  collect 
them.  From  almost  anywhere  to 
everywhere  in  the  U.K.  To  suit  your 
distribution  demands.  With  reliability. 

For  instance:  Servier  Laboratories  Ltd. 
and  Fontarel  Ltd. 

Servier  are  manufacturers  of  ethical 
pharmaceuticals,  whilst  Fontarel 
manufacture  cosmetics.  Supplying  their 
products  to  wholesalers,  hospitals  and 


retail  outlets  throughout  the  U.K.  Using 
Roadline  as  part  of  their  distributive 
pattern.  With  a  regular  daily  collection 
from  their  Middlesex  base,  goods  are 
through  the  warehouse  and  on  their  way. 
Fast. 

Roadline  know  the  distribution  demands 
of  the  pharmaceutical  and  cosmetics 
industry.  And  there's  a  branch  in  your 
area.  Or  contact  01  -586  221 1 . 
Either  way,  ring  Roadline. 


We  collect. .  .we  deliver. 


(P)  roadline 

\J^/  TRADE  ROUTES 

Headline  UK  Limited  A  member  company  of  the  National  Freight  Corporation 
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ifyds  are  on  radio  again. 
Tip  the  scales  inyour favour 
and  order  up  now! 

Take  advantage  of  the  Ayds  national  radio  campaign  starting  in  September  and  featuring 
ordinary  women  who  have  successfully  used  Ayds  to  help  re-train  their  appetites. 

Order  now  on  special  terms  (see  over)  in  time  for  the  radio  campaign. 


(TEAR  OFF  ALONG  THE  DOTTED  LINE) 


Postage 
will  be 
paid  by 
licensee. 


Do  not  affix  Postage  Stamps  if  posted  in 
Gt.  Britain, Channel  Islandsor  N. Ireland. 


BUSINESS  REPLY  SERVICE 
Ucence  No.MD179 


Cuticura  Laboratories  Ltd 
Clivemont  Road 
Cordwallis  Estate 
MAIDENHEAD,  BERKS 


Get  Ayds  on  view  and  let 
your  local  radio  work  for  you. 

SPECIAL  PRICES  IF  YOU  ORDER  NOW. 

Just  fill  in  the  card,  tear  it  off  and  send  post  free. 
Do  it  today  and  make  sure  you  have  good  stocks 
before  the  advertising  starts. 

SPECIAL  OFFER  ORDER  FORM 

,,         ,  My  name  and  address  is: 

Yes,  please. 

I  would  like  to  order  Ayds  on  the  special  terms.  Name  

I  have  marked  below  the  quantity  required. 

Promotion  Address  

Margins 

ONE  MONTH  CASH  % 

Vanilla  packs  at  £1-54  ea.  (normal  trade  price  £1-75)        79p  34% 

Mint  packs  at  £T54ea.  (normal  trade  price  £1 -7.))        79p  34%  Signature  

Coffee  packs  at  ,£1-54  ea.  (normal  trade  price.  £1-7.5)        79p  34% 

My  wholesaler's  name  and  address  is: 

TWO  WEEK 

Name  

Vanilla  packs  at  98p  ea.  (normal  trade  price  £1-11)  5()p  34% 

Mint  packs  at  98pea.  (normal  trade  price  £111)  ,50p  34% 

Coffee  '.  packs  at  98pea.  (normal  trade  price  £1-11)  50p  34%  Address— 

Note:  These  special  prices  are  available  on  all  orders  received  by  30th  September  1977. 

(Ayds  zero-rated  VAT.)   


f.  'MAN 
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REGD. 


THE  BRAND  LEADER 

STERILE  PACKS 
CONFORMING  TO 
THE  SPECIFICATION 
OF  THE  N.H.S. 
DRUG  TARIFF 


IVD 


Vernon  -Carus  Limited 

PENWORTHAmI  MILLS  •  PRESTON  ■  LANCS.     TEL.  44493/8 


OBTAINABLE    FROM    ALL  WHOLESALE  CHEMISTS 


FOLLOWING  THE  SUCCESSFUL  LAUNCH  OF 

Frusemide 

Arthur  H.  Cox  &  Co,  Ltd. 

NOW  INTRODUCE 

Diazepam  (tabs)BP 

INTO  THEIR  RANGE  OF  GENERICS 

9  Another  high  turnover,  new  generation  generic 

•  Manufactured  and  packed  to  Cox's  stringent 
quality  control  standards 


Fast,  reliable  delivery 

Available  in  three  strengths:  2mg 

5mg 


Available  from  most  whole 
salers,  through  our  repre- 
sentative or  sales  office. 


10mg 


500 
1000 

500 
1000 

500 


ARTHUR  H.  COX  &  CO.  LTD.,  93  LEWES  ROAD 
BRIGHTON,  SUSSEX.    BN2  3QJ. 
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There  are 
laxatives  — 
and 

laxatives  — 
and 

MYLAX 

THE  MODERN 
VITAMIN  AND 
HERBAL 
LAXATIVE... 

which  has  increased  its 
sales  every  month  (on  a 
travelling  average)  for  the 
last  10  years.  BCP  are 
putting  the  returns  back 
into  more  advertising.  To 
continue  the  cycle  of  sales, 
and  participate  in  these 
automatic  profits 

ALL  YOU  NEED  TO 
DO  IS  KEEP  NYLAX 
IN  STOCK  .  .  it  sells 
steadily. 

NYLAX 

retails  at  26p  for  30  tablets 
so  it  is  good  value  that 
everyone  can  afford. 

Direct  from 

British  Chemotheutic  Products 
Limited.,  (Makers  of  Optabs) 
Kemtheutic  House,  Grant  Street, 
Bradford,  West  Yorks. 
£2.17  doz. 

Telephone: 

Bradford  (0274)  22005 

Or  order  singles  through  your 
usual  wholesaler. 


Market 
News 

Barbiturates  rise  sharply 

London,  August  31 :  A  sharp  rise  in  the 
schedules  for  barbiturates  takes  effect  from 
September  1 .  Among  others,  phenobarbitone 
goes  up  from  £10.80  to  £11.50  kg,  pen- 
tobarbitone from  £14.09  to  £16  and  cyc- 
lobarbitone  from  £11.29  to  £14.65. 

The  earlier  forecasts  of  shortages  of  Florida 
orange  and  American  peppermint  oils  have 
turned  out  to  be  less  serious  than  expected. 
Prices  have  fallen  for  both  oils.  However,  in  the 
case  of  peppermint  at  least,  there  will  be  no 
carry  forward  of  stocks  this  year.  The  position 
of  American  spearmint  remains  unchanged. 
Quotations  for  mandarin  are  at  scarcity  levels 
and  no  business  appears  to  be  taking  place. 
Lime  is  firm  and  is  expected  to  remain  so  until 
the  new  crop  starts  next  January.  Genuine 
cassia  is  still  unavailable  from  normal  sources; 
some  English  distilled  oil  from  bark  has  been 
fetching  £120-£125kg.  Similarly  at  "famine" 
levels  are  cardamon  and  buchu.  On  the  brigh- 
ter side  ginger  oil  supplies  have  improved.  A 
number  of  Spanish  oils  have  now  been 
reduced  following  the  recent  devaluation  of  the 
peseta. 

Pharmaceutical  chemicals 

Acetarsol:  £12  12  kg  in  50-kg  lots. 

Adrenaline:  (per  g)  1-kg  lots  base  £0.25,  acid  tartrate  £0.20. 
Amylobarbitone:  Less  than  100-kg  lots  £10.27  kg;  sodium 
£11.44. 

Aspirin:  10-ton  lots  £1.31  kg:  1-ton  £1.39. 

Butabarbital:  Acid  and  sodium  £16  kg  tor  50-kg  lots 

Butobarbitone:  Less  than  100  kg  £13.08  per  kg. 

Caffeine:  Anhydrous  £4.56  kg  in  100-kg  lots. 

Chloral  hydrate:  50-kg  lots  £1.43  kg. 

Cinchocaine:  Base  (5-kg  lots)  £73  18  kg;  hydrochloride 

£69.89. 

Cyclobarbitone:  Calcium  £14  65  kg  in  25-kg  lots. 
Ephedrine:  (Per  kg  in  50-kg  lots)  hydrochloride  £16.40;  Sul- 
phate £18. 

Ergometrine:  (50-g  lots  per  g)  maleate  £7.05;  tartrate 
£4.65 

Ether:  Anaesthetic:  BP  2-litre  bottle  £2.88  each;  1-ton  lots  in 
drums  from  £1  39  in  1 8-kg  drums  to  £1 .25  kg  in  1 30-kg.  Sol- 
vent. BP  from  £1.072  metric  ton  in  16-kg  drums  to  £959  in 
1 30-kg. 

Hyoscyamine:  Sulphate,  100-g  lots  £160.60  kg. 

Iodine:  Resublimed  £5.63  kg  in  12V4  kg  lots;  £5.49  kg  in  50-kg 

lots;  £4.90  in  250-kg  lots. 

Lignocaine:  (25-kg)  base  £10.25  kg;  hydrochloride  £10.29. 
Lobeline:  Hydrochloride  BPC  and  Sulphate  £1.30  per  q  for 
100-g  lots. 

Methadone  hydrochloride:  Sub|ect  to  Misuse  of  Drugs  Reg- 
ulations, £1  33  per  5-g. 

Noscapine:  Alkaloid  £26  80  kg  for  25-kg  lots;  £25.00  kg  for 
100-kg  Hydrochloride  £30  00  and  £28  00  kg  for  similar  quan- 
tities. 

Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Misuse  of  Drugs 
Regulations— Codeine  alkaloid  £541  to  £550  as  to  maker, 
hydrochloride  £473-£488;  phosphate  £413-£420:  sulphate 
£473.  Diamorphine  alkaloid  £643,  hydrochloride  £586.  Ethy- 
Imorphine  hydrochloride  £527  to  £538.  Morphine  alkaloid 
£596-£608;  hydrochloride  and  sulphate  E488-E496. 
Papaveretum:  £305  kg;  5-kg  lots  £300  kg.  Subject  to  Misuse 
ot  Drugs  Regulations. 

Pentobarbitone:  Less  than  100-kg  £16  kg;  sodium  £16. 
Phenobarbitone:  in  50-kg  lots  £11.50  kg,  sodium  £12.50 
Phenylephrine  hydrochloride:  From  £80  kg  according  to 
quantity. 

Pethidine  hydrochloride:  Less  than  10-kg  lots  £39  13  kg. 
Subject  to  Misuse  of  Drugs  Regulations. 
Paracetamol:  (Per  kg)  50- ton  contracts  from  £2.80;  spot, 
10-ton  £2  88;  1-ton  £3.  Premiums  for  direct  compression 
£0,13  kg. 

Pholcodine:  1-kg  £452  to  £457  as  to  maker,  60-kg  lots  £41 5, 
Subject  to  Misuse  of  Drugs  Regulations. 
Physostigmine:  Salicylate  £1  per  g,  sulphate  £1  28  in  100-g 
lots. 

Phthalylsulphathiazole:  50-kg  lots  £3  56  kg 
Pilocarpine:  Hydrochloride  £257  per  kg;  nitrate  £253. 
Ouinalbarbitone:  Base  and  sodium  in  25-kg  lots  £16  19  kg. 
Reserpine:  100-g  lots  £0.20  g. 

Strychnine:  Alkaloid  £74.30  per  kg:  sulphate  and  hyd- 
rochloride £60.40  kg,  5-10  kg  lots. 
Tartaric  acid:  £770  metric  ton. 

Theophylline:  Anhydrous  and  hydrate  £5.03  kg  in  1 00-kg  lots 
delivered;  ethylenediamine  £5,18  kg  in  100-kg. 
Yohimbine  hydrochloride:  £225  per  kg 


Crude  dr  igs 

Belladonna:  (metric  ton)  Leaves  £1.650  spot;  £1,600,  cilj 

Herb  no  offers  Root  £1,400. 

Benzoin:  Block  £113  cwt  spot;  £112,  cif. 

Buchu:  Rounds  £2.15  kg  spot;  £1.85,  cif. 

Camphor:  Nature  powder.  Spot  not  quoted;  £6  25  kg.  cil 

Synthetic  £0  78  spot;  £0.78  cif. 

Cascara:  £1,000  metric  ton  spot;  £965,  cif. 

Cherry  bark:  spot  £765  metric  ton;  £730,  cif,  new  crop. 

Chillies:  New  Guinea  birdseye  from  £2,600  to  £3.000  metri 

ton,  cif  as  to  quality. 

Cinnamon:  (cif)  Seychelles  bark  £490  metric  ton  nomina 
Ceylon  quills  4  O  s  £0  75  lb  Ceylon  featherings  £350  metri. 
ton. 

Cloves:  Madagascar  or  Comores  £4,300  metric  ton,  df. 

Dandelion:  New  crop  for  shipment  £1.20  kg,  cif. 

Ergot:  Portuguese-Spanish  £1  80  kg  spot;  £1.40,  cif. 

Gentian:  Root  £1  37  kg  spot;  £1.34,  cif. 

Ginger:  Cochin  £1 ,330  ton,  cif;  Jamaican  withdrawn.  Nigeriai 

split  £1,250  spot;  peeled  £1.440,  cif. 

Henbane:  Niger  £1,000  metric  ton  spot;  £980,  cif. 

Honey:  (per  metric  ton  in  6-cwt  drums,  ex-warehouse 

Australian  light  amber  £695;  medium  £668;  Canadian  £82C 

Mexican  £642. 

Hydrastis:  (kg)  £9.35  spot;  £9.20,  cif. 

Ipecacuanha:  (kg)  Costa  Rica  £8  spot  nominal 

Jalap:  Brazilian  no  spot;  shipment  £1  30  kg.  cif  Mexican  15°.j 

£1 .65,  cif,  nominal. 

Kola  nuts:  £350  metric  ton,  cif. 

Lanolin:  BP  in  1 -metric-ton  lots  £0  92  per  kg. 

Lemon  peel:  Unextracted  £1,500  metric  ton  spot;  shipmerB 

£1,460,  cif. 

Liquorice  root:  Chinese  £400  metric  ton  cif.  Russian  £35ij 
spot  Block  juice  £1 .60  per  kg  spot,  £1 .50  cif 
Lobelia:  American  £1 ,250  metric  ton  spot;  European  £1,15 
spot;  £1 .140,  shipment. 

Lycopodium:  Hussian  £5.20  kg.  cif  Indian  £4.50  spot. 
Mace:  Grenada  unsorted  £2.150  ton,  fob. 
Menthol:  (kg)  Brazilian  £10.00  spot;  £9.75.  cif  Chmes< 
£11  00  in  bond;  £11.20.  cif 

Nutmeg:  (per  ton,  fob)  Grenada  80s  £1,650,  unassortei 
£1,490;  defectives  £1,250 

Nux  Vomica:  No  spot,  forward  £250  metric  ton,  at. 
Pepper:  (ton)  Sarawak  black  £1.365  spot;  £1,255.  cif  Whiti 
£1,720  spot.  £1.610,  cif. 
Pimento:  Jamaican  £1,150  ton,  cif. 
Podophyllum:  Root  £850  metric  ton,  cif,  nominal. 
Quillaia:  Spot  £1 .15  kg;  £0  95,  cif 

Rhubarb:  Chinese  rounds  60  per  cent  pinky  £4.00  kg,  cif. 
Saffron:  No  offers, 

Sarsaparilla:  Mexican  £1,720  metric  ton  spot;  £1,670,  Ci 
Jamaican  not  quoted 

Seeds:  (metric  ton,  cif)  Anise:  China  star  £840  Caraway 
Dutch  £1,225  Celery:  Indian  £820  Coriander:  Moroccaijf 
£680;  Indian  £550  Cumin:  Egyptian  £81 5;  Turkish  £720  Dill) 
£180  Maw:  £880 

Senega:  (kg)  Canadian  old  crop  £1 3.30  spot,  new  crop  £12.751 

cif. 

Senna:  (kg)  Alexandria  pods,  hp,  upwards  of  £2.00,  marn 

ufactunng  £0  65  Tmnevelly  leaves  faq  No  3,  faq  pods  £0.271 

hp  £0  40.  | 

Styrax:  £4.15  kg  spot,  £4,00,  cif,  nominal. 

Squill:  Italian  new  crop  £650  metric  ton.  cif,  Indian  £240,  cif  li 

Tonquin  beans:  Angostura  type  £4  25  kg  spot;  Para  £4  40,  cilj 

Turmeric:  Madras  finger  £520  ton,  cif. 

Valerian:  Indian  root  £1,350  metric  ton  spot.  £1 ,250  forward) 

European  £2,000,  £1,950  forward. 

Witchhazel  leaves:  Spot  £2  kg.  £1  80.  cif. 


Essential  and  expressed  oils 

Almond:  Sweet  in  drum  lots  £1  05  kg  duty  paid. 

Anise:  (kg)  £17  50  spot  nominal;  £16.25,  cif, 

Bois  de  rose:  No  spot,  shipment  £7  kg,  cif. 

Buchu:  South  African  £  1 40  per  kg  spot;  English  distilled  £1 60. 

Cade:  Spanish  £1  05  kg. 

Camphor  white:  £0  95  kg  spot  and  cit. 

Caraway:  Imported  £22  kg  spot 

Cardamon:  English-distilled  £375  kg. 

Cassia:  No  offers  of  imported,  spot  or  forward  English  distiller. 

from  bark  £120  kg. 

Cedarwood:  Chinese  £1  22  kg  spot,  £1 .35,  cif. 
Celery:  English  distilled  £58-£60  kg 

Citronella:  Ceylon  £1  35  kg  spot;  £1.30,  cif  Chinese  E2.1J 
spot;  £2.35,  cif. 

Clove:  Madagascar  leaf,  £2  40  kg  spot;  £2.50,  cif. 

English-distilled  £48-£50  nominal. 

Coriander:  Russian  about  £20  kg. 

Eucalyptus:  Chinese  £2  10  kg  spot  and  cif. 

Fennel:  Spanish  sweet  £9  kg  spot 

Geranium:  (kg,  cif)  Bourbon  £50.  Chinese  £27  50 

Ginger:  £85-£88  kg  spot. 

Lavender  spike:  £12  50  kg  cif 

Lemon:  Sicilian  best  grades  about  £13  50  kg. 

Lemongrass:  Cochin  £4.50  kg  spot,  £4  50,  cif. 

Lime:  West  Indian  £10.50  kg  spot. 

Mandarin:  £28  kg  spot  nominal 

Nutmeg:  (per  kg)  English-distilled  £22;  Imported  £9-£10. 
Olive:  Spanish  £1,300  per  metric  ton  in  200-kg  drums  ex- 
wharf;  Mediterranean/Italian  origin  £1 ,31 0;  Tunisian  not  offer- 
ing. 

Orange:  Florida  £0.65  kg;  Brazilian  £0.45. 

Origanum:  Spanish  £14.50  kg  spot  for  70  per  cent. 

Palmarosa:  No  spot  offers.  £7  40  kg,  cif  nominal. 

Patchouli:  Chinese  £11.60  kg  spot;  £11.35,  cif. 

Pennyroyal:  £11  per  kg  spot. 

Pepper:  English-distilled  ex-black  £160  kg. 

Peppermint:  (kg)  Arvensis — Brazilian  £5.50  spot,  £5.50,  cif. 

Chinese  £5.20  spot;  £5.40,  cif.  Piperata.  American  Far-Wesl 

from  £25  cif. 

Petitgrain:  £5.75  kg  spot;  £5.65,  cif. 
Rosemary:  £5  75  kg  spot 

Sandalwood:  Mysore  or  East  Indian  £95  kq  spot. 
Sassafras:  Chinese  not  quoted  Brazilian  £2.30  kg  spot. 
Spearmint:  (kg)  American  Far-West  £16.  Chinese  spot 
£13.00;  shipment  £12.50,  cif. 

The  prices  given  are  those  obtained  by  importers  or  man 
ufacturers  for  bulk  quantities  and  do  not  include  valui 
added  tax.  They  represent  the  last  quoted  or  acceptec 
prices  as  we  go  to  press. 
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Mr 


ftMfA 

^  OFFERS  YOU 

comprehensive  information  on  the  complex 
business  of  exporting  to  every  world  market, 
including  countries,  cities,  languages,  currencies, 
banks,  embassies,  commercial  representatives, 
airports,  seaports,  airline  cargo  booking  offices, 
container  and  unit  load  services,  documentation 
and  licensing  details,  import  regulations, 
financing  exports,  trade  marks,  weights,  measures, 
abbreviations,  voltages,  postal  charges, 
money  orders,  cables,  telephones,  climate, 
holidays.  EEC  PREFERENCE  regulations,  ATA, 
BOTB.  CAN,  ECGB.  THE,  VAT  information,  plus 
monthly  up-dating  service, 

700 pages  210  x  143  mm  £15.00 

Benn  Brothers  Limited  125  High  Street  ColliersWood 
London  SW1 9  2JN  Tel :  01 -542  8575 


PROFIT  FROM  PORTIA 


MANICURE 
STAND 

big  selection, 
good  display 


WATERSPRITE 
FACE  CLOTHS 

soft  £f  colourful 


NERISSA 
POWDER  PUFFS 

gift  packed,  colour 


TOILET  HOLDALLS 

many  colours,  designs,  siies 


A  CENTURY  OF  SERVICE 
HOLDALLS  &  SPONGE  BAGS,  'NERISSA'  POWDER  PUFFS, 
WATERSPRITE'  FACE  CLOTHS,  BATH  HATS  &  LOOFAH  GLOVES, 
MANICURE  REQUISITES,  'EASIFIX'  FINGER  STALLS, 
MEDICAL  GLASSWARE,  'JUSTSO'  WRIST  STRAPS. 
SEE  OUR  SKIN  PACKED  RANGE  -  ASK  FOR  FULL  LISTS 


PORTIA 


Manufactured  by  SOLPORT  BROS.  LTD. 
Goring  by  Sea,  Worthing,  Sussex,  England. 
Tel:  Worthing  (0903)  44861 .  Telex  87109. 


This 
Publication 
is  Available  in 

MICROFORM 


FOR  INFORMATION 
WRITE: 
Dept.  FA. 


University  Microfilms  International 

300  North  Zeeb  Road       18  Bedford  Row 
Ann  Arbor,  Mich.  48106     London,  WC1R  4EJ 
USA.  England 
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Classified 
Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 

Publication  date  Every  Saturday. 

Headings  All  advertisements  appear  under  appropriate 
headings. 

Screen  100. 


Display/Semi  Display  £5.00  per  single  column 
centimetre,  min  25mm.  Column  width  42mm. 

Whole  Page  £350  (254mm  x  178mm). 

Half  Page  £200  (125mm  x  178mm). 

Quarter  Page  £110  (125mm  x  86mm). 

Lineage  £1.00  per  line,  minimum  5  lines  @  £5.00. 

Box  numbers  £0.50  extra. 

Series  Discounts  5%  on  3  incertions  or  over.  1 0%  on  7 
insertions  or  over.  15%  on  13  insertions  or  over. 

Copy  date  4  pm  Tuesday  prior  to  to  publication  date. 
Advertisments  should  be  prepaid. 

Circulation  ABC  January/December  1976:  14,510 


Agents  Wanted 


Miscellaneous 


FREE! 

Round  the  world  incentive 
travel  and  top  commission  for 
full  or  part-time  agents,  selling 
to  or  having  strong  connections 
with  companies  or  corporate 
management.  To  sell  unique 
incentive  products.  Exclusive 
territories  available,  throughout 
U.K.  and  Europe. 

Call 

Harry  O'Neil  NOW! 
01-464  0139 


A  LEADING  NAIL  CARE  cosmetics 
Company  based  in  London  and  cur- 
rently selling  its  products  to  leading 
store  groups,  retail  chemists  and 
beauty  salons  in  the  London  area, 
requires  AGENTS  throughout  the 
United  Kingdom,  as  part  of  a  national 
expansion  programme.  Applications, 
giving  brief  details  of  current  ranges, 
territory  covered  and  general  cur- 
riculum vitae  to  Box  No.  2490. 


Please  mention  C  &  D 
when  replying  to 
advertisements 


IRELAND 

DEPARTMENT  OF  HEALTH 

MARKETING  OF  PROPRIETARY  MEDICINAL  PRODUCTS 
REMINDER  TO  PHARMACEUTICAL  COMPANIES 

The  attention  of  pharmaceutical  companies  is  drawn  again  to  the  provisions  of  the 
European  Communities  (Proprietary  Medicinal  Products) 
Regulations,  1975  (S.I.  No.  301  of  1975) 

These  Regulations  extend  a  system  of  licensing  to  proprietary  medicines  which 
were  already  on  the  market  before  1  October  1 974  —  THE  DATE  ON  WHICH  THE 
INITIAL  LICENSING  SCHEME  WAS  INTRODUCED  These  products  will  be 
licensed  in  a  phased  scheme  which  will  be  completed  in  1983.  The  products  in  the 
second  category  for  review,  i.e  anti-depressants,  analgesics,  corticosteroids,  diure- 
tics and  vaccines  may  not  be  on  the  market  here  from  1  April  1978  unless  they  are 
authorised  by  the  Minister  for  Health. 

Pharmaceutical  companies  intending  to  continue  the  marketing  of  ANTI- 
DEPRESSANTS, ANALGESICS,  CORTICOSTEROIDS.  DIURETICS  or  VAC- 
CINES are  reminded  to  send  their  applications  for  authority  to  do  so  to  the  Drugs 
Division,  Department  of  Health,  as  soon  as  possible  and  before  1  October  1977  to 
avoid  interruption  of  marketing  arrangements. 
Notes  on  applications  tor  authorisation  may  be  obtained  from: 
Drugs  Division,  Department  of  Health,  Custom  House,  Dublin  1. 
Telephone  784322,  extension  89.  Telex  4894.  


Wanted 


For  Sale 


Premises 


WANTED  URGENTLY.  Old  Mahogany 
chemist  shop  fittings.  We  remove  and 
pay  cash.  John  Derham  Ltd.,  Earsham 
Hall,  Earsham,  Bungay,  Suffolk  NR35 
2AN.  Tel  Bungay  3423. 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 

E.C.1. 


PERSONNA  Super  stainless  safety 
razor  blades  (new),  top  price  offered. 
Tel.  01-399  5775. 

PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc  , 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands,  Park 
Road,  Ashtead,  Surrey.  Telephone: 
Ashtead  72319. 


WANTED 

Regular  supplies  of  Chanel,  Dior, 
Nina  Ricci,  Carven,  Estee  Lauder, 
Faberge  and  Yves  Saint  Laurent. 
We  will  pay  RSP  less  20%,  no  quan- 
tity too  small. 
Tel.  0254  663532. 


Anglias  largest  job  buyers  urgently 
require  clearance  stock  of  any 
description.  Speedy  no-nonsense 
decisions  within  24  hours. 

Write  or  telephone: 

B.  B.  ADAMS 

Guildhall  Hill,  Norwich  NR2  1JQ 

Tel.  Norwich  (0603)  22129/24813 


CLASSIFIED 
ADVERTISEMENTS 

Situations  Vacant? 
Hospital  Appointments? 
Trade  Services? 
Business  Opportunities? 
Wanted? 
For  Sale? 


A  classified  advertisement  in 
Chemist  &  Druggist  gets 
results. 


Put  it  to  the  test  by  posting  us 
your  next  ad.  or  by  telephoning 
us  on  01-353  3212. 


PHARMACEUTICAL  ANTIQUES 

sale  by  option  of  the  content  of  the  phar- 
macy of  John  Cheshire  Ltd.,  Grantham 
(est,  1846).  Due  to  retirement.  Items 
include  32  Lambeth  stonewear  drug  pots 
c  1855,  some  bearing  royal  arms  and 
mounted  knights,  antique  blue  glass  jars, 
numerous  gilt  labelled  and  other  jars, 
antique  scales,  runs  of  drug  drawers,  etc. , 
to  be  sold  at  Grantham  on  21st  Sep- 
tember 1977. 

For  details  apply  to  Escritt  &  Barrells 
Chartered  Surveyors  Elmer  House 
Grantham.  Lines.  (Grantham  5371) 


McLENNAN'S  DRUG  STORE,  32  Higl 
Street,  Grantown-on-Spey,  Drug  store 
fancy  goods  and  cosmetics  busines: 
occupying  compact  and  well  sited  shop 
premises  (at  present  not  dispensing)! 
with  four  apartment  flat,  bathroom,  gar 
den  and  outhouse,  offering  an  excellenj 
opportunity  in  an  easily  run  business 
Rateable  value — shop  £170;  housi 
£29.  For  further  particulars  ancl 
arrangements  for  viewing,  apply  to  thej 
subscribers  with  whom  offers  should  be 
lodged.  Cockburn,  Hamilton  &  Young 
Solicitors,  82  High  Street,  Elgin.  Tel 
Elgin  2684/5. 


Shopfitting 


CHROMIUM,  CRYSTAL  DISPLAY 
COUNTERS,  ISLAND  DISPLAY 
UNITS,  SHOWCASES,  WINDOW  FIT- 
TINGS, COMPLETE  SHELVING  SYS- 
TEMS with  or  without  canopy  lighting. 
Prompt  delivery  direct  from  the  makers. 
See  our  showroom  or  invite  us  to  call 
without  obligation  for  instant  quote. 
THIRSK  SHOPFITTINGS,  741-743 
Garratt  Lane,  London  SW17  0DP.  Tel.: 
01-946  2291  (4  lines). 


SHOP  INTERIOR  FITTINGS  and 
SHOP  FRONTS  for  CHEMISTS 

Wide  choice  of  modern  equipment  at 
attractive  prices 
Free  advisory  and  planning  service 
Phone  without  obligation 
061-445  3506,  H.  A.  Peyser 
20  Fairfax  Avenue,  Didsbury 
Manchester  M20  0AJ 


Please  Address  Box  No.  replies  to: 

Box  No  Chemist  and  Druggist 

25  New  Street  Square,  London  EC4A  3JA 
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Take  them  and 


Pharmaton 


feel  the  benefit 

Chemists  throughout  the  country  have  been  taking  supplies  of 
Pharmaton  Capsules  —  and  selling  them  to  an  ever-increasing 
number  of  customers. 


f$  Swiss  product  in- 
minerals,  wh»chw.H  help 

Pham^atonSA^^ 
Pharrna  Department 
©1  Lugano-B-oggK) 


i ,  ///, 


Pharmaton  Capsules  are  the  only  vitamin-mineral 
product  showing  significant  U.K.  sales  growth. 

Money-saving  trade  price  discounts  too,  on  orders  of 

6  x  30  (1 0%  off  normal  trade  price) 

12  x  30  (12%%  off  normal  trade  price) 

2  x  100  (10%off  normal  trade  price)     (Offer  closes 

4x100  (121/2%  off  normal  trade  price)  SePt30th  1977) 

Join  the  growing  number  of  chemists  profiting  from  the 
Pharmaton  Capsules  sales  surge.  Your  customers  will  be  asking 
for  them  —  make  sure  you've  plenty  in  stock. 

Contact  your  local  Vestric  branch,  or  write  to  :  The  Pharmaton 
Information  Bureau,  Spinney  House,  Church  Street,  Liverpool. 

Pharmaton  Capsules 

THE  SWISS  COMBINATION  OF  VITAMINS.  MINERALS  AND  GINSENG 


DUCHESS 

for  Smart  Professional  Wear 

Duchess  have  been  making  professional  wear  for  more  than 
40  years.  Our  secret  is  in  classic  designs,  excellent  cut  and 
finish,  super  quality. 

All  styles  at  one  price  Only  £9.95  (inc.  VAT)  plus  56 p  per 
garment  for  packing  &  postage. 


Write  or  phone  Redhill  6641 0. 

PAM  (Style  X5) 
Perfect  for  your  busy  day. 
Princess  style  with  a  full  length 
front  opening  zip.  Stylish  front 
yoke  contains  a  pen  pocket. 
Also  two  generous  side  pockets. 
Made  from  our  special  luxury 
easy  care  fabric— KOOLTRON. 

Colours:  White,  Navy,  Lt.  Blue, 
Brown. 


JAN  (Style  X6) 
Crisp  professional  styling 
highlighting  shoulder  yoke 
panels  and  neat  pen  pocket. 
2  side  pockets.  Princess  panels 
back  and  front  for  figure  flattering 
lines  made  from  our  super 
KOOLTRON  fabric. 

Colours:  White,  Navy,  Lt.  Blue, 
Lemon. 


Duchess 


DUCHESS  UNIFORMS  | 

P.O.  Box  2,  Redhill,  Surrey  RH1  1 RJ.  . 
Tel:  Redhill  69064  or  01 -551  2767.  L 


To:  DUCHESS  UNIFORMS,  P.O.  BOX  2,  REDHILL,  SURREY  RH1  1  RJ. 
Please  send  colour  brochure  to:— 


NAME 


ADDRESS 


Tel 
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are  spots,pimples  or 
acre  your  problem? 


\buf-puf 


\  so  different 
k  so  convenient 
so  effective 


/  "  J/ 


buf-puf 

-the. 

new  big 
spender! 

Richards  &  Appleby  Ltd  are 
pleased  to  announce  that  from 
September  1st  1977,  they  will  be  sole 
distributors  of  buf-puf-the  unique 
new  skin  care  product. 

Extensive  advertising  is  already 
under  way  in  the  Women's  Press 
and  will  continue  throughout  the 
coming  months. 

So  stock  up  now  with  buf-puf- 
every  woman's  answer  to  a  fresh 
clear  skin. 

Place  your  order 
today  with 
Richards  &  Appleby 
Ltd.,  Gerrard  Place, 
EastGillibrands, 
Skelmersdale, 
Lancashire  WN8  9SF. 


buf  puf  trade  mark 


